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What Makes a Manuscript 
Werth Publishing? 


Nearly evcry manuscript has some good qualities. The trick is to know if it’s good enough to publish—ond 
to know how to make it good enough. This requires unusual talents. It requires a rich academic background 
to accurately evaluate every type of manuscript—whether psychological novel, lyric poems, religious polemic 
or a study of nuclear fission. It requires the training and deep understanding of a skilled writer. It requires 


an intimate familiarity with the literary market. 


Every one of the six editors on our Editorial Staff has been handpicked for preeminence in these essential re- 
quirements. They read your manuscript, discuss it and prepare a full, frank opinion, a copy of which is sub- 
mitted to you. If their report is favorable, we send you a contract for prompt publication. 

Below is the actual report on a manuscript recently reviewed—one of a hundred we will publish this year. We 
will bo glad to read YOUR MANUSCRIPT and send you our opinion within a week. No obligation. 


SETH RICHARDS, Publisher 


Editorial Report 
Title: RICH AS THE WINE 
by Aland Arthur 


RICH AS THE WINE is a probing psychological 

novel of a woman who is the victim of her husband‘s 

dependence on his father. Psychiatric treatment of 

both husband and wife discloses that she, more than 

her husband, needed a ‘‘cure’’ for her basic anxiety 
-the fear of motherhood. 


In the skilled hand of the author, the scalpel ot the 
cientist blerds imperceptibly with the warm pen of 
the creative writer. Intimately familiar with every 
facet of her subject, she delves into the realm of 


Other Pageant Press advantages: 
NATIONAL ADVERTISING... We guaran 


tee national advertising for every book. 


LOWER SUBSIDIES... Our subsidies average 
about 30% lower than firms which do not offer 
advertising, reviews or publicity 


HIGHER ROYALTIES... Over 300% higher 
than royalty publishers. Also, you get 90% of all 
Subsidiary Rights 


75 FREE COPIES... f0, your personal use. 
LONGER SALES LIFE... Your book is kept 


alive for years! We do not reserve the right to 
suspend a book at will! 


psychology and psychiatric rehabilitation, revealing 
with forthright clarity the basic drives, mental blocks 
and inexorable march of cause and effect operating 
in her characters. These stubborn facts are present- 
é not as dry clinical abstractions but alive and 
throbbing, through the emotionally charged conflict 
ind heartbreak of suffering, striving, three-dimen- 
ional human beings whose absorbing drama _ is 
heightened by the impressive authenticity of its 
sOurce 


The impact from this rare fusion of scientific fact 
and literary artistry makes this novel one of the best 
of its kind and, therefore, unquestionably worthy of 


publication. In view of the growing interest in psy 
C ic vels today, it should attract and engross 
1 wide segment of the general reading public 


It pays off in ROYALTIES 


Our constructive editing results in better, 


more saleable books. Nine of our authors 
have already earned $27,650 in royalties 
$9,100 to John Lavin $1500 to Mar- 
garet Lyrch Capone $2300 to Sidney 


Silodor $750 to Lans Leneve . $2300 
to Bob McKnight $4100 to Jay Little 

$3100 to Dr. Rolf Alexander... $2500 
to Jack Pi-er $2000 to Jankus and 
Malloy 


$1600 CONTEST 
FOR BEST BOOKS OF 1956 


CLOSES DECEMBER 31. WRITE FOR FREE RULES. 


Mow to get formula that has helped oy 600 authors to win recogniti 
YOUR BOOK | 
how to ¢ manuscript how to pr 1d how to pro 
tect y yalties and subcidiary and 1001 other 
ugge to begirrers ard professional Absolutely Fi 
W rite day 


PAGEANT PRESS, INC. 


130 West 42nd Street AJ 11 New York 36, N. Y. 
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NELSON ANTRIM CRAWFORD, Editor if You Can Make 
Real Money Writing 


t you are reading “Author & Journalist,” 


Contenis for November, 1956 


at you have ambition to succeed—to develop 
to write for the really big money. Lots of 
ve succeeded and we are proud ot 
it over the last 37 vears we have trained so 
manv of them 

So Little to Lose, So Much to Gain 
Writing is not easv. You know that! And learning 
moner is even harder if vou have 
rv for Youth tv. and if vou are prepared to give the 
evervthing youve got then we be 
to accomplist woithwh ile results working together 

Editors’ Desks from Professional Writers 

( instructor, a professional writer himself, will 
11 fake the Last Six ! t make it! If vou can’t it will show 
tell vou nd cancel vour enroll 
‘almer training is attested to by 


Open Doors students and graduates, as well as 


authors such as Hughes, 


1 Kathermme Newlin Burt, and others 


: few: While Learning At Home 
19) Your Name on a Book Cover ny Palmer students earn while learning, receiving 
but welcome checks for material that may be 
\nnual Market Lis tut yuickly, provided the writer has the ability 
ired to study the technique Then, Palmer 
jue and prepares the student for not 
writing, but for all short stories 
radio, Television, Motion Pictures 


Book Publishers 


u learn at home 
First Step Is Yours 

only one way to find out how we cin help 
the big money The first step 1, for you 
rv tree booklet explaining the unique features 
lete instruction for all fields of creative 
for tree typical lesson material showing 
it easicr to learn. If you have a sincere 


good money writing, and want to find 
one ot those with the potential for an 
write today don’t waste any more 


PALMER INSTITUTE OF AUTHORSHIP 
Desk G-116, 1680 N. Sycamore 
avaZINnecs Hollywood 28, Calif. 


Since ]9 


ted 


National Home Study Council 


FREE” Palmer Institute of Authorship 
1680 


f., Desk G-116 


The Art of Writing 


ind other rm ater! 31 submitted shoul 
y tamped elf-addressed envelope ar . 
ed in handling, but AL UT HOR & JOL RNALIST assumes 
esponsibility for loss or damage 
Printed in U. S. A. Entered as second class matter at the 
Po t Office ‘at Boulder, Colerado, under the act of March 3 
1879 
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HERE’S THE HELP 
YOU NEED 


“Your course follows the direct or step-by-step method 
os advertised, and is, | believe, what so many strug- 
gling writers need so badly. The whole matter of 
plotting is reduced to a very simple procedure and is 
handled in a way that is entirely new. The criticisms 
are sincere, honest, ard show a healthy respect for 
the student’s problems. Your course has given me a 
better idea of how to build a story than all other 
courses put together.” 

—Charles W. Rose, Syracuse, N. Y 


ONE SALE EVEN TO A SECONDARY MARKET 
CAN PAY FOR YOUR COURSE AND START 
YOU ON YOUR WAY AS A WRITER. 


CRITICISM SERVICE 


Have you a problem story? Pauline Bloom can tell 
you what’s wrong and what to do to make it right 
$1.00 per thousand words, $5.00 minimum. Payment 
and stamped self-addressed envelope should accom 
pany script. Special rate for books. 


PERSONAL CONSULTATION BY ARRANGEMENT. 


PAULINE BLOOM WORKSHOP FOR WRITERS 
58 Willow Street-A, Brooklyn 1, N.Y. 
Licensed by New York State 

I'd liked to know more. Without ob 
me about your step-by-step help 


Sell In Three Months 
Or Money Back 


If You Can Write Correct English— 
You Can Write Juveniles . . . And 
Sell Within Three Months. 


In past years | have sold some 3000-3500 
stories . . . articles . . . serials series 
Now I'm teaching it 


ALSO CRITICISM AND COLLABORATION 


Write for Terms and FREE pamphlet 
‘Fundamentals of Juvenile Writing” 


Juvenile Books Manuscript Criticism a Specialty 


Will Herman 


1726 West 25th St. Cleveland 13, Ohio 


CLEVELAND WRITERS’ CONFERENCE 
January 24-26 

Workshops in fiction, article, juvenile and other fields 
conducted by top editors and writers. Cash prizes! 
For details, write to: 


IRV. LEIBERMAN 


1555 Luxor Rd. Cleveland 18, Ohio 


What KReaders Say 


The Struggle’s Funny Side 

I don’t know when I've enjoyed an article as 
much as “If You Have To Write.” All the tech- 
nical advice the world doesn't eliminate the 
constant wondering if other people have a rough 
time of at, if all editors really do queer 
things, if writers do earn a living income, ete. 
Phe humor that was injected made it a darned 
good, readable, and concretely helpful article. At 
long last, I can see the funny side of a never end 
ing struggle! 

Thanks for a 


bird's 


SOTLIC 


truly down-to-earth, valuable, 
lite of a beginning author 
Mary B. Cook 


view of the 


Winchester, Va 


She Syndicated Her Stories 

When I wrote a series of shorticles on sea shells, 
Sea Babies.” [T submitted them to several editors 
whose magazines would not likely reach the same 
public; Presbyterian, Baptist, 
Anglican, etc.. knowing that children seldom 
have the opportunity to read any other Sunday 
School paper than that of their own denomination. 
This I explained to the editor. I sold the same 
averaging about SIS for each 
asked for an exclusive article and 
paid a much higher rate for it, taking only half 
of what I submitted, and [I sold the other halt 
exclusively, retaining book rights. Also I 
received several notes requesting brief items on the 


One one 


series four times, 


One editor 


also 


subject. 
In syvndicating there is one important fact to 
remember: the markets must not conflict to the 


\ national magazine, 
exclusive property 


detriment of the purchaser 


read Coast to coast, must have 


ind will pay for it 
P. DONAHUT 


Kilworthy, Ont., Canada 


Principle of Perfection 


Ralph Friedman scores high with “A New Slant 


on Rejections.” The principle of perfection Is 
there The best only, and always. Even to the 
reported slogan. “So good that it: interests every 
body from beginning to end.” of dear litthe old 
Blac Cat. Was. that what killed itr Yes. in 
deed, the best, or nothing. Mr. Friedman's indica 
tion that all MSS. should be destroved after the 
first rejection does have something. So has_ his 


at self-stvled scribes who 


sneer at long last sell 

Keep going, keep carrving on, though vou get to 
know that the eood things of life are only for the 
very few. Remember, too, most rejections are by 
the slush pilers. ‘There's a hell of a job, unless 
you're born to it. 

Dovucias GRAHAME 

Mexico, D. F., Mexico 


Suggestion: Boycott the Careless 

It isn’t often a “letter to the editor” rings as 
familiar a note as did the by D. L. White in 
a recent issue. TI, too, have been more than slightly 


one 


irate at a letter of rejection which came only after 
two or three notes which practically begged fon 
news of a manuscript 


AUTHOR JOURNALIS1 


I have had articles published three years after 
thev had been accepted and paid for! This, in my 
mind, is almost as bad. It is hardly fair to the 
readers to present them with an article which was 
timely when it was bought but which may in this 
fast-paced age reflect on its author as a rather dusty 
duck. 

Another common experience which makes for 
minor irritation is to open a reject only to find 
that the editor has sliced it neatly into” thirds 
while opening it. Or, shoved it into the return 
envelope with its pages properly pleated, making 
the next editor feel like a waste-basket snoop (it 
vou send it out without retyping!) And I’ve even 
wondered if editors read mail while eating jelh 
sandwiches ana tomato soup, inasmuch as Pve 
ceived samples of both on MSS 
highly effective way to 
petty litde imcivilities i writers will 
tively rebel We can simply stop 
markets after they have shown signs of being care 


There as curb all 


these collec 


sending to 


less to the of disgust. 
GLORIA WHORTON 


Last) Millinocket. 


Grand Guys and Dolls 


Phe complaints of writers about editors make 
me oa wee bit tired. In writing with fair success 
for 30 vears. TL have had dithcult. with only two 
Phats a smaller proportion 
in dealing with customers for groceries 


editors than one 


would have 
automobiles, or real estate. 

What a lot of beginning writers fail to realize is 
a buver. He pu 
will like He 


that an editor is pust a customer 
thinks lis 
wrong. of Course, Just as a 


chases what he readers 


mav be merchant 
vet stuck with a dine likes 

Phe point is. though, that an editor is under no 
obligation to offer any comment as to why he 
doesn't like vour work or mine. any more than vou 


of dresses nobody 


have to tell an automobile salesman why vou don't 
like a Ford or a Chevrolet Perhaps vou don't 
know why. Perhaps the editor doesn’t. He just 


likes or doesn't like 
I've never been an editor—I have no ax to grind 

for editors. [T yust like to see them tairly treated 

Most of them are grand guys and dolls 

VIANTON OF 


knows he a manuscript 


New 
Oh, For a Market! 


Many tell me my stuft’s good—for nothing 

\ few tell me it's good—for pay. 

Of course, if what vou sav amounts to nothing 

You shouldn't feel hurt if they won't pay 

It I can make my nothings sound like something 

And get a little pay. for almost nothing 

I'd feel my work wasn’t all for nothing, 

And might find T have more and more to. say 
DorotHy Conroy 


York N \ 


San Francisco, Calif. 


High Standards 

Author & Journalist, in my estimation, is main 
taining the high standards you set when vou took 
it over. Your diligent search for new markets for 
writers and the sharp, penetrating articles by Llovd 
Eric Reeve and Ralph Friedman make it well 
worth the subscription price. 


ALFRED INGLES 


St Jose ph, Mo 


Nowe MBER, 1956 


Which Course 
ives Me 


The Most For 
My Money? 


In A Writing Course... As inaCar... 
You Look For Two Things: 


Proved Performance and Economy 


NYS gives vou both! For 20 vears we have been proving 
that beginners can be taught to write and = to sell 
through a@ non-academic course designed for sales. We 
will be glad to give vou the stories of many, many 
NYS students who became successful writers through 
iollowing these assignments based upon the best known 
of all books tor writers—and written by the author of 
that book. And NYS saves you money! You will be 


amazed at what vou receive; at a far lower price than 


comparable COUYTSE 


Your Biggest Value in the 
Writing Field Today! 
doubled in size and 


The tamous NYS course is now 


Scope You receive complete training in fiction and 
nen-fietion both divisions in a single big, rich, 
generous low-priced course of training. NYS_ brings 
vou a total of 52 planned writing projects which in 
clude Tl extra-curricular stories, or articles, or books 

vith no word limitations on the assignments them 
selves And your NYS instructors will give you. fat 


than vou can ex 


more personal criticism and guidance 


pect elsewhere at any price 


Valuable Instruction Book Free! 


The tree hooklet, “Writing For a Well-Paving Careet 
will be of great value to you. Simply fill out and re 
turn the coupon below, and it will be sent to you 


without obligation by this long established and success 


ful 


THE NEW YORK SCHOOL OF WRITING } 
| Dept. 207, 2 East 45th Street, New York 17, New York | 


Send me, at no obligati your FREE booklet WRITING 


FOR A WELL-PAYING CAREER 


Licensed by the State of New York 


confidentia Yo salesman w cal 


| 

| 
Address | 
| 
L | 


TV ...SHORT STORY 


time, labor and skill. It is a valuable piece of 


property and should have expert supervision 


here are 


| 
| 
A literary manuscript represents the author's | 
If you send your manuscript to us, | 


some of the things it will receive: 
1. A comprehensive review 
An honest evaluation 


A thorough criticism 


2 

4. Careful editing 
5. Plotting suggestions if needed 
6. A sample of TV format 

7. Marketing guidance } 
$3.00 
5.00 
3.00 
5.00 
7.50 | 


Short shorts under 2,000 words 
Short stories over 2,000 words 
TV scripts—One act 

Two acts 

Three acts 


Reports on books, too! 


WILL LOZIER 


134-25 Cherry Avenue Flushing 55, N. Y. | 
| 


WRITERS! 


3 out of 4 writers have the potential qualifications 


to become professional technical writers through 
our training. A new and fascinating profession 


with no berrsers to age, race, or sex. NO WRITING 
OR TECHNICAL EXPER IENCE NECESSARY! Write 
for FREE 48-page booklet that explains this NEW 


profession which offers self-employment and hur 
dreds of job selections with HIGH INCOME and 
FUTURE SECURITY Students now « ining ver 
$600.00 rm nthly after only 6 month trainir 


WRITE TODAY! 


Technical Publications Institute 
9020-A Melrose Ave. Los Angeles 46, Calif. 


IT 1S HERE— THE PLOT GENIE 
THE MAGIC PLOT BUILDER! 


Endorsed by leading educators, recommended by editor 
of national magazines, used by thousands successful 
writers. Slant your m ster al 
you would sell. The Specialized PLOT GENIES 
you with countless dramatic plots for the story 
n demand—Melodramatic Romance, 
Short-Short Story, Detective-Mystery, and Comedy. Each 
of these PLOT GENIES is complete in itself and each 

priced at $10.00 Ss paid 


Romance or General 


10% discount allowed if cash 
for the entire PLOT GENIE series 

Write what the editors want. Get YOUR share of the ed 
tors’ checks. Send in your order today for the PLOT 
GENIE you need. Money back if returned within 10 days 
f you are not satisfied 


ERNEST E. GAGNON CO. 
Owner and Distributor 
8161 West 3rd St., Dept. A Los Angeles 48, Calif. 


Books for Writers 


In this department are reviews of new books of 


special interest to writers Is a service to its read 
ers, Author & Journalist supply any of these 
hooks at tl published p e postpaid. Send order 
vith mi noe be N i313 Na 
lio? Bank of Topel Build Lopeka, Kansas. 


Oxrorp Companion TO AMERICAN Lit 
FRATURE, edited by James D. Hart. Phird 
tion Oxtord University Press. GOO pages S10 
\ new and revised edition (the last previous 


one was published in 1948) of the best: reference 
book on American literature Alphabetically ar 


ranged, it contains biographies and bibliographies 


from Hawthorne to W. G. Patten, who wrote the 
Frank Merriwell novels There are ilso 
definitions and discusions of literary terms (e.g 
polyphonic prose, Gothic romance) and descrip 
tions of such incidents as the Astor Place Riot 
which stemmed from a dispute between actors 
Forrest and Mereadyv in 1849 and resulted in 22 
cle iths 

Phe volume covers many allied subjects an 
endeavor—generally successftul—to represent — the 


scene 


Dick 


ind the American 
ske tch ot 


iccepted press agentry for fact 


American mind 
casionalls as the Deadwood 


the editor has 


How vo Ger INpustRiAL AND Business Pusiiciry, 
by Charles EF. St. Thomas. Chilton (¢ ompany 
pages 

Publicity is like grass. Sometimes it grows of 


ts own accord. Sometimes it in the wrong 
And, like 


ittention 


TTOWS 


places 


Sometimes it wont row at all 


vrass, It grows best with care and 
Qn this text. Mr. St 


figure in the 


Thomas, a 
field 


discussion of public relations for 


prominent 
bases his 


Sales 


promotion 


cellent com 


mercial enterprises. Elis is a thorough practical 
] 


manual ranging from samples of publicity stories 


including actual format) to organization operat 


inv plans, and budgets. Intended for both pub 

lic at, orkers and management 

Psy itt Pre AND THE PUBLIE \merican 
\ssociation SU paves. S] 


Phe report of a conference of psychiatrists and 


riters on the special problems found in) com 
} 
municating psychiatric subject matter to the pub 
lie involve medical ethics, scientific know] 


terminology, sensationalism simplification 


md other matters. Many of the problems ire com 


popul 


field wall find the 


mon to all and any 


stimulating 


ization of scrence 


writer im this volume 


Ir You Must by W. EE Johnson. Phil 
osophic Labrar pages $2.75 
This book bears thre appropriate subtitle. “Can 
did Words for T hose Who Do and Those Who 
Would Plav the Writing Game It is devoted 


areely to word 


usage and is full practical sug 
gestions, often very amusingly put. There is also 
a sound discussion” of preparing a book man 


uscripts for publication. 

I he book is bv a sritish author but most ot it is 
entirely applicable to writing in the United 
States 


\UTHOR JOURNALIST 


— 


Contests and Awards 


The Fund for the Republic, Inc., 60 E. 42nd 
at. New. York 17, will award prizes of $2,500, 
S500 each and ten prizes of SIOO each for 
the best letters bringing to light recent incidents 


individuals have “suc 


illustrating how groups on 
| 


cesstully rights to think and read 
freely 
the ace of Considerations of expediency. 

Letters under 1.000 words and deal 


with events that took place in the hast five vears 


stood up for the 


} t 


and to follow the dictates of conscience in 


should 
Supporting documents Hewspaper clippings, pho 


may be supplied with the letters. Let 
November 


Costats, 
ters must be 


postmarked not later than 


le] 

The kmily Clark Balch Prizes tor 1956) have 
been announced by the Verrerrza Quarterly Re 
ei 1 West Range, Charlottesville, Va This 
vear they will consist of three prizes SOOO) and 
two of $250 each—tor literary essavs dealing wit! 
some phase of American. literature The prizes 


Will be in addition to pavment for publication 
at the usual rates 

knvelopes containing contest 
sent to th Virginta Quarter Re 
be marked B ilch Prize Contest Closin 
date January | 1957 

} 

Phe Sidney Hillman Foundation, 1) 

Union Square New York 3 


of SOOO) for 


s 
MISS should be 
ind should 


kinils 


will iward prizes 


outstanding published contributions 


dealing with civil liberties. race relations, the la 
bor movement, economic security. world under 
standing inal relat dl problems 

Contributions mav be in daily or periodic 


} 
fiction, radio, t 


Material 


1956 or, in the case of radio 


journalism, fiction, mon elevision 


must have 


ron 


been published in 


drama, or me 


pictures 
television, stage. on OVIES 
under professional auspices in 


Closing date. February 1. 1957 


ic] 

The Lawrence S. Mavers Fund, G. P. O. Box 
ew York 1. offers a [ S. Savings 
Bond. a [ S. Savings Bond, and a S100 
U.S. Savings Bond for the best artidles on world 
peace appearing in a newspaper or periodical in 
1956. Closing date. December 31 

io 


Artists Club of Chattanooga 


$10 and S85 for original 


The Authors and 
Denn... offers prizes of S] 


unpublished poems not over 32 lines. Poems, not 


more than two by any author, must be submitted 
anonvinously, with the name. the poet in 
sealed envelope 
Send MSS. to Mrs. F. E. Funk, 826 Kentucky 
Ave.. Signal Mountain, Tenn 
fe] 


Previously Announced 
Monthly, & Arlington St., 


1b 


Mass... awards of S750 and $250 for stories by un 
established writers. Continuing competition—no 
closing date June, 1956 

Boys’ Life and Dodd, Mead & Co.. 432 Fourth 


a novel for bovs 45,000 


November 15 Ade J 


New York 
80.000 words. Closing date, 
1956.) 

Opera 
Denver 2, 


S2.000 for 


September, 
Central City 
Cleveland Place, 


Association, 1502 
for a romanti 


House 
Colo 


NOVEMBER, 1956 


We Invite Your 
Book Manuscripts 


@ If you have a typewritten book MS—on anv 
subject — (30,000 words and up) — you are 
cordially invited to submit it with the com- 
plete certainty on your part that it will be 
read without delay, FREE, and if accepted 
will be published promptly and adequately. 

@ We are established general Book Publishers 
who have been bringing new writers’ books 
betore the public for over thirty-five years. 
We offer vou friendly editors and MS read- 
ers; able artists, punctual printers; publici- 
tv and reviews: cataloguing; distribution: 

circulars to the author's personal mailing 

list 


Send Your Book NOW 
We will see that it receives every possible 
chance to be published without delay. Many 
titles are published on some form of coopera- 
tive basis, with higher royalties. If unavail- 
able your MS will be returned promptly and 
carefully. Write first if you prefer. 


DORRANCE & COMPANY 


PUBLISHERS SINCE 1920 


Dept. A PHILADELPHIA 
131 North PENNA 
20th Street ae 


TEN YEARS OF WASTED EFFORT! 


} I could hawe wed myself a decade of time 
> P writing career, if I had received the 
e of an established, selling writer! Such an 


expert could have warned me against blindly writ 
words that could 


ing hendreds of thousands of 


sold! 


never be 
Are You Making That Same Terrible Mistake? 


If vou are a sincere and determined new writer I 
as a Literarv Consultant for a mod- 
erate Already 


authored two of the country’s outstanding books: 


will serve vou 


monthly fee. this vear I have co 
the biographies of the world’s greatest prize-fighter, 
Henry Armstrong, and the most renowned cowboy 
star of all time, Tom Mix. Behind me is a career 
of thirty years writing for motion pictures, maga- 
zines, radio and TV. 


| SOLICIT COMMUNICATIONS FROM WRITERS. 


ERIC HEATH 


2040 Rodney Drive 
Hollywood 27, California 


Sell the Scripts 
You Write! 


WE SHOW YOU HOW 


This most modern teaching method makes it 
possible for you to write more easily, joyously, 
in the full confidence that you are becoming a 
better writer. THE CREATIVE ABILITY DE 
VELOPER is the new, totally different way of 
stimulating and developing writing ability. You 
nre helped to know exactly the kind of profes- 
sional writing you can do best, and then to 
write articles, stories, verse, TV plays, etc., ac- 
cording to your aptitude. This is the sure way 
to write for pav to express yourself with 
freshness and vitality the qualities edi- 
tors want. 

As never before, you will discover new 
usable ideas. You will write instead of dream 
about it. And amazingly, you will find more 
energy for writing, progress will be much easier. 


“Overcome Inertia—Make Sales” 


“On daily assignment for your course, | used 
a news clip. Just writing instead of nebulous 
thinking led to an article bought by New Mex- 
ico Magazine. Daily assignments digging into 
the past brought out a then-now article ac- 
cepted by New Mexico School Review. Arizona 
Quarterly has accepted a story and Stories 
bought a juvenile yarn—all trace back to writ- 
ing your C. A. D. daily assignments. Thanks!” 
—Alice Bullock, Santa Fe, N. M. 


Get EVERYTHING you ever want- 
FREE ed from a course. Send today for 

the free booklet, ‘“Your Way to 
Successful Authorship,’’ that tells you about 
this new plan. 


Use This Convenient Coupon 


The Simplified Training Course 

1819 Gilpin St., Denver 6, Colo. 

Please send me the free booklet; no cost or 
obligation. 

Name 

Address 


City Zone State 


BOOKS PUBLISHED 


For Writers, etc. Low cost, good service and 
publicity. Offset printing, can do the job 
for you. Let us know what you have, and 
quotation will be promptly given. 

Also folios, booklets, etc. by mimeograph- 
ing process at reasonable cost for sharp, 
clean-cut work. Write for prices 

By offering low production costs, you can 
retain complete control of your MS and 
selling rights. 

The HOME TOWN PRESS 


Offset Lithography - Varityping - Mimeographing 
309 West San Bernardino Road Covina, California 


play based on the discovery of gold in Colorado 
510,000 plus royalties. Closing date, July 1, 1957 
January, 1955.) 

Lecompte Nouv Award, East Ave., 
New York 21, $500 and a= silver medal, for a 
published book emphasizing union between scien 
tific inquiry and religous commitment. Award to 
be made in 1957—no submissions or fixed Closing 
date. (de J, September, 1956.) 

Magazine, 481 University. Ave., ‘To 
ronto, Ont.. Canada, awards of $5,000 each tor 
novels by Canadians or using a Canadian theme, 
Continuing competition—no closing date. 
January, 1955.) 

Vodern Romances, 2601 Fitth Ave.. New York 
Io, for true life stories, $1,000 down to STOO, Con 
test Closing every four months—next date. Decem 
ber 31. (42J, February, 1956.) 

Summerfield G. Roberts Award of 51.0000 tor 
work on the Republic of Texas written or pub 
lished between January and December 31. Ad 
dress: Sons of the Republic of Vexas, 2412 Col 
cord Ave., Waco, Texas, (AvJ, August, 1956.) 

The Saturday Review, 25 W. 45th St.. New York 
36, S300 for the best poem published in the mag 
azine in the vear beginning May, 1956. (de 
Julv, 1956.) 

Charles H. Serge! Drama Prize, University of 
Chicago, Faculty Exchange, Chicago 37, 81.000 for 
full-length play. Closing date, March 1, 1957 
(do], September, 1956.) 

Seventeenth Summer contest, om pact ind 
Dodd, Mead & Co., 432 Fourth Ave... New York 
16, $1,250 for a novel for young people 45,090 
80,000 words. Closing date, November 15.) to] 
September, 1956.) 

Zondervan’s International Christian Fi then (on 
test, 1415 Lake Drive S. E., Grand Rapids 6, 
Mich., for evangelical novels $4,000, S750. 5250 
Closing date, December 31. (A&J, June, 1955.) 


Better Poetry for Youth 


Grace Porterfield Polk, poet and international 
vice-president of the Great Britain. America 
Poetry Society, is organizing a new project 
Better Poetry tor American Youth. 

“Poetry,” savs Mrs. Polk, “has been pushed 
aside for things of commercial value. For the 
survival of poetry may we follow the advice of 
Aristotle, “To improve or destrov a country, be 
gin with the vouth. ” 

“If the poets in every state will take a personal 
interest, our children of today may become fa 
mous poets tomorrow. The United States Office 
of Education can do a great deal by making 
poetry one of the important subjects in) schools 
and colleges, stressing the importance of reading 
and writing poetry. Radio and TV have a chance 
to do something fine for American youth.” 

setter Poetry for American Youth has no dues, 
no meetings, no board. To enroll just send your 
name on a postal card to the national president 
and founder, Grace Porterfield Polk, The Maples. 
Greenwood, Ind. 


Someday it will be a penitentiary offense to put 
i rein on the fancies of children, who are born 
poets and die—well, something less than poets 
Hal Boyle 
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From Editors’ Desks to You 


True, 67 W. 44th St, New York 36, has 
good news for writers. The total number of 
pages will be increased 10) percent, making the 
total around 135 pages per issue, and more color 
will be used. Naturally more material will be 
bought for editorial use. 

True has the biggest circulation among men’s 
magazines—around 216 million. With the Decem 
ber issue it is raising its newsstand price from 
25¢ to 35c. The magazine has been published 
monthly since 1936. 

Douglas S. Kennedy, the editor-in-chief, is in 
terested exclusively in factual material—no fiction 
He emphasizes true, first-person adventure but 
publishes also other material of interest to men 
Lengths range trom 500 to 20,000 words. True 
pavs high rates on acceptance. 

| 

Bride Ideas is a give-away booklet for newls 
weds published every six months. It is seeking 
articles 1,000-1,500 words, fillers under 500 words 
and poetry to 20 lines—all on subjects of interest 
to brides. Payment on publication is 14¢ a word 
for fillers, 14c-le for articles, 20¢ a line for poetry. 

The editor is Jeanne B. Wilson, 658 S. Fifth 
Fast. Brigham City, Utah. 

ic 

Ilfred Hitchcock's Mystery Magazine the 
latest addition to the suspense chain of St. John 
Publishing Company, 515 Fifth Ave. New York 


17. The first issue of this magazine will appear 
in November, It and subsequent issues will con 
tain the kind of off-beat crime stories that have 
made the Hitchcock television program popular. 
The varns will be accompanied by succinct com- 
ment by Hitchcock 

The other magazines in the St. John group were 
discussed in the August duthor & Journalist: Man- 
hunt, Mantrap, Verdict, Murder! The chain has 
a new editorial director, Walter R. Schmidt, who 
will consider for the five magazines all manu- 
scripts submitted. He promises decisions within 
two weeks. 

While the magazines use name writers and 
pay them as much as $1,000 a story, they are 
interested in newcomers. More than 20° writers 
in the last vear have broken into print for the 
first time in the St. John group. The new writer 
is raised after two. sales; after four sales he is 
regarded as a regular contributor and paid ac- 
cordingly. 

]- 

Popular Library, 10 FE. 40th St., New York 16, 
one of the largest soft-cover book houses, reports 
need for suspense novels and modern stories on 
topical or universal themes; length, 45,000-70,000 
words. Charles N. Heckelmann, editor-in-chief of 
the firm, is himself a well-known writer of widelv- 
selling novels, so the writer may be sure of com- 
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with two free carbon copies. 


book length mss.) 


Note Our Special Services! 
Then—come to one patronized by professionals! 
SERVICES: Constructive Criticism with all appraisals; Coaching, by detailed 

blueprint instructions; Revisions and Ghostwriting done on bond paper 
MARKETING, at a straight 10°7 commission. 


TYPES HANDLED: Short-shorts; short stories: articles; books, fiction and non- 
fiction; Plays: stage, screen, radio, TV. Poetry only in book lengths. 
ALL MSS. must be appraised in order to advise service needed, if any, or judge 

salability. Appraisal fee $5.00 per ms., regardless of length. No return 
envelopes or postage required. We return FREE BY AIR MAIL. 
PERSONAL CONSULTATIONS, $5.00 (Phone RE-1-6780 for appointment). 


MODERN WRITERS, a book vou’ll want 


TALENT QUIZ, 50c (Free, to all who submit short mss.) 


MAIL SHORT MSS. to Box 57275, Flint Station, Los Angeles 57, California 
EXPRESS BOOK LENGTH to 1658 S. Normandie, Los Angeles 6, California 


MARY KAY TENNISON 


Authors Agent and Counsellor 


$1.50 (Free, to all who submit 


NOVEMBER, 1956 


4 


hud Of Them Were Ourt... 


The other day, we stopped in at a little stationery store to buy a pack of cigarettes, and got a 
pleasant surprise at the same time. For, in the automatic habit of all people in the publishing field, 
leaned over to scan the store’s display of pocket-size books—both originals and reprints of best-sellers 
formerly published in hard-cover editions, and including virtually every pocket publisher in the field. 
And, by one of those happy coincidences, all of the books in the lisplay were books we'd sold 

We were so pleased about it that we secured permission to photograph and reproduce the dis 
play bere: 


yTHENAKED 


Cart 


STEVE FRAILE 


CATCH A 
FALLING STAR 


REED MARR 


| 


#9 


BO 


You can be sure that we'll go right on buying our cigarettes in that store—at least until the above 
books are sold and the display changes. But, actually, though we certainly don’t usually find ourselves 
credited with every book in a pocket display or every book on a bookstore shelf, or every story and 
article in a magazine issue, it’s a safe bet that an trip to a magazine stand or pocket display or book 
store will be a pleasure to us. For SMI.A‘’s status as one of the largest sellers of manuscript mate rial in 
the world, placing over 6,000 scripts yearly, means that we'll always find our clients heavily re presented 
wherever we look. 


Incidentally, we'd like the chance to add your material to that sales-total. 


SERVICE: If your materia! is salable, we'll sell it to the best possible markets at best , ble ‘rates, ond cover. sole of | 
tional rights throughout the world. If your materia unsala Is if stands but can be repaired, we give you detail-by 
detail advice on how to repair it, so that you may, without additional charge, return it to us for sale. And if r mate 
is completely unsalable, we'll tell you why, and give pecif } w to c those error 1 fut mate We 
report within two weeks 
TERMS: PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, or have sold a book t 
major publisher within the past year, we'll be happy to discuss har ng your itput or traight mn n ba f 
2 on all American sales, 15 on Canadian sales, and 2 n British ar ther foreigr ile 
: NEWCOMERS: As recompense for working with beginner r newer writers until you begin to earn keep tr t 
sales, our fee, which should accompany materia > five dolia per ript for ript ip to § ) w Ir pe 
=aE thousand words for additional thousands and final fraction (f xample ver ars for a script of 6.895 word $25 f 
& books of all lengths up to 150,000 word _ $5 for book ver words; $5 f minute television or radio pts 
ie: $10 for half-hour scripts, $15 for one-hc script nformatior n staae ay fjicat and other types of material on reque 
; We drop all fees after we make several sales for new clients. Sta »ssed envelope, please, with all manu cripts 


Scott Meredith any Agency, Inc., 580 Fifth Avenue, N.Y. 36 
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TAKE THE LAST SIX ISSUES... 


by Louta GRACE ERDMAN 


somebody has told that 


VO read 
the best wan arn how to write ao salable 


study the last) six 


some magazine and find out what sort of thing 
It publishes 

Not 
college classes in 
remark he 


CHCOUTALE 
wavs point out the 


student mis 


with 


Passes some 
creative Writing 
undertaking is one Tame 
sounds 


dithculties in 


COTES up 
thas 
luctant to logical as at 
cordinely I 
herent ae thre 
First. the vers 
certain kind of stories for six 
itself mean that the 
change And his far as that 
Perhaps the magazine had overbought this 
type of story, and trving to unload belor 
the trend was completely unfinished. Tf. let ous 
that there high re 
SLOrIes, hurried 


plan 


fact that thre been 


Magazine bas 
Issues 
mav in editor is anxious for 
readers, too. as 
VOCS, 
Was 
sav, the student noted Was a 
and so 
first 
not another one! 


currence of teen ave 


to do one, mavbe the editor's reaction. to 


his offering would be. “Oh, no 
There is another thing which beginning writers 


often forget. overlook, or don't even know 


record of 

stories Red 
Woman's) Flome 
Companion, other magazines, she is 
author of ten novels, the latest of which. ‘The 
Wide Horizon, has just been published. Six ot 
them have book club choices in the United 
States, and one in Germany, and two have 
national awards. A novelette by her appears in 
the November Redbook. 

In addition to her creative work, Miss Erdman 
West Texas College and each year 
Writers’ Round-up at Amarillo. Her 
heen notably successful in wrifting- 

hen you read her article. 


has an enviable 
vddition to 
Journal, 


Toula Grace 
fiction. In 


MLANY 


ssful 
book, Ladies 


and 


heen 
Won 


teache 
dlivects the 
students have 


oull see why 


months’ lag between the 
buying of a and the publishing thereot 
sometimes longer [he needtul thing, then, is 
not to do what is popular now, but what may be 
from now. It’s 
but, short of a 


There is about six 


SLOTS 


a good 


crystal 


months to a vear 
work it, 
to know? 
danger, as I see it, is mot any 
have mentioned, but a graver 
one. which writers are too prone to fall 
anvway It is this. \ concentrated study of 
any set of stories is pretty sure to result in a sort 
perhaps unconscious, kind of pla 
that's a fighting word in the writing 


SIN 
trick af one can 
ball, 

[he greatest 
things I 
young 


how Is Ole 


ob these 


ol imnocent 
and 
world 

Dhose are obvious drawbacks to. the 
proposed 
discourage him 
he wouldn't 
attituce 
lick him, I 
his study 
by 


plan 
so, [ do not 
his study. Anvway, I know 
listen to me, which is exactly. the 
should take So. realizing can't 
I tell him to go ahead with 
I vive him a plan to go 


student 


from 


youn ham 
what IS 
vous somewhat as tollows 
through. Whether vou like it 
or not really matter. Perhaps you can 
learn as much, or more, from the study of a story 
vou don't like as from one you enjoy. When you 
have finished, put it aside for awhile. Then go 
back and study it, looking for the following things: 
First, the 
Every 


hie plan 
Read the story 


clo S bot 


theme. 
has one. 
way, but 


evood every good book, 
kach reader may state it in a different 
that does not mean it is not there. I found the 
book Something of Value one horrible to 
read and put it aside without finishing it. Rarely, 
however, have I book whose theme was 
so Clear, Tt is stated in the title; it is explained 
more fully in the author's preface. Perhaps that 
is why such a large number of people read 
the book, excusing the brutality and, to many 


too 


seen oa 
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the poor taste of the incidents. They probably 
realized the author felt he needed to include 
these things in order to put his theme across 
to his readers. 


HE theme may usually be stated in a simple 

declarative sentence, often an old proverb o1 
familiar saying. “It’s better to be off with the 
old love betore vou’re on with the new,” “Old 
friends are the best triends,” “Honesty pays,” 
these and many others have been written into 
stories time and time again. Sometmes the theme 
may disprove an old saying. “Mother doesn't 
always know best,” “Young heads may be wise. 
than old ones,” “A rolling stone can gather moss.” 

It there is a theme, we will teel a sense ol 
satisfaction on reading a story, even though w« 
may not exactly agree with what it says. Tf there 
is none, we'll sav, as we do of a pool joke, 
“IT didn't get the point.” 

Even though there is a theme, you as a reader 
mav feel let down because you get the impres 
sion the writer doesn’t believe his 
You spot the writer as a phony. No writer can 
afford that reaction, This point iy worth keeping 
in mind when you select themes for your own 
SLOTIES. 

After the theme, and hinging very closely on 
it, comes the selection of details in the story. 

\ great many young writers (and older oi 
too, for that matter) have a tendency to include 
much irrelevant material in their stories. 1 lies 
have a feeling that any speech, any incident. that 
is bright or Clever (or, sometimes, anything they 
happen to think of) can go into the story. That 
is a fatal error. No matter how clever an idea 
or a bit of dialogue may be, it's no good unless 
it belongs in the story. It works on much the same 
principle as a girl's pretty dinner dress—no mat 
ter how lovely, it wouldn't be right tor a picnic 
on the beach. Once your theme is established, 
it's easier to test an incident you want in youl 
storv. Does it tall in with the theme? Does it 
help to prove, or to illustrate. what vou are 
trying to say? If not, it won't help the story 

At this point [ am going to suggest two short 
stories to illustrate the things T am trving to say 
One is a story of my own, “The Bov on the Back 
Seat.” which appeared in the November (1955 
Ladies Home Journal. The other is story 
Josephine Petrusinecke Is Going to be Soni 
body,” by Lucille Oliver. in the December (1955) 
issue of the same magazine. Whereas TF have had 
number of books published, and short) storics 
in national magazines, Lucille Oliver's is just what 
the magazine says—her first published story. Sut 
not the first one she has written—make mo mis 
take there!) 

Both have a well-established theme. One of my 
students, reading my story. said, “The way I see 
it, you're trving to say that vou never can tell by 
looking at a tadpole what sort of a frog he'll turn 
out to be.””, Which wasn’t exactly the wav I would 
have said it, but I could see, and accept, his idea. 
The theme of Lucille Oliver's story is clearly ap 
parent, although each reader will probably put it 
into her own words. In both cases, the idea is 
inherent in the title, which is so often the case. 

Not only should a story have a theme (one the 
author believes—at the moment, anyway) but it 
will also have a narrative question. (This applies 
to plotted stories. The unplotted story is another 
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thing again. A word of caution here. Do not fall 
into the error of thinking that an unplotted story 
is an unplanned one. It is probably even more 
carefully planned than is the plotted one.) 

The plotted story will, as I have said, have a 
narrative question. ‘This represents the problem ot 
the story and can be put into a single interrogative 
sentence. “Can John get Marv?” “Can the coach 
take his poor material and win the game?” “Can 
the children get a present for their mother’s birth 
day?” It is the problem with which the story is 
concerned. 

If the story is a good one, with validity, purpose, 
and suspense, this narrative question is apparent 
early in the story. A good exercise is to read the 
story just far enough to find what this narrative 
question, this problem, is, and then to put it aside 
for a while, mulling over your own ideas tor the 
solution, Then go back to the story, to check how 
right, or wrong, you were. 

\lmost immediately after the narrative question 
is stated—and the sooner it is. the sooner interest 
picks up—the answers will start. “They will be of 
three types—“yes,” “no,” and “maybe.” 

These answers will be written into scenes, which 
is where many writers have a tendency to fall by 
the wayside. ‘They are prone to tell the story them 
selves, Chatting cozily along, pushing their char 
acters into the background. Instead the chan 
acters should act out, talk out, feel out the story. 

When my students study short stories, I urge 
them to divide the stories into scenes, numbering 
them, writing out, if thev wish, notations about 
where these scenes take place, what characters ap 
pear, what, if anything, is accomplished by each 
scene. Think of a short story as vou would of a 
play. And each scene should answer, in a way, the 
narrative question. 

In Lucille Oliver's story, for instance, the scenes 
are distinct, Clear. and revealing. As each is en 
acted before us, we are led to believe yes, the girl's 
mother will push the girl into a carer; no, she 
won't: well, maybe; ves; no: ves. 

In my story, “The Boy on the Back Seat,” I told 
about a boy who has never had a place in the lite 
of the school and is attracted by a girl who is the 
center of everything. The narrative question is. 


‘Can he win her?” There are scenes that seem to 
sav “ves” to his hopes; there are others that say 
no.” There are some we wouldn't lav a bet on. 


either wav. There is one where he thinks “ves” 
and we have an uneasy feeling that the real answer 
is “no. Then there is the heartbreaking “no.” 
and his reaction to it. 


MLSE alternate answers are what make for sus 

pense They keep us guessing. Remember, 
though, that if all the answers are ‘“‘ves” we lose 
interest. It’s like pitting the sixth grade sandlot 
team against Notre Dame—the outcome is too easy 
for one side, too predictable. On the other hand, 
if the answers are all “no.” we find the story drab 
and depressing. A nice balance between “yes” and 
“no,” with a spate of “maybe’s” tossed in for good 
measure, will keep things moving. 

Keep your eve on the “no’s.”” They represent the 
villain force, the thing that says “no” to the hopes 
of the main character. Of course, we are on the 
side of the hero and we want him to get his re 
ward. But, no matter how much we like him, we 
want to see him put up a stiff fight, a worthy and 
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clean one. No undercuts for him, no shady deal 
ings, no compromises with truth and integrity. 

We in America (and perhaps in Timbuktu and 
Istanbul and exen in Moscow, for all I know) like 
to believe that good triumphs over evil in the 
long run and that people don’t get things unless 
they work for them. A story must not violate any 
real truth of life, so all things being equal, it must 
also subscribe to this idea. Characters must win 
out because of their actions. (Or lose, as far as 
that goes.) They must keep on slugging until the 
gong sounds. In short, the ending, the final an 
swer in the story, must be one that the hero him 
sell brings about. 

Phe solution does not come until a tine when 
all seems lost. Phere is one dark moment when thie 
forces of evil seem: completely command, when 
there is no wav for the hero to turn. when defeat 
tor no to has hopes all seem: imevitable 
When this happens, the hero. i he as worth writing 
and why choose him if he isn't! cannot 
give up and sit cowermg his misery. Not ton 
long, he cant. He must make some sort of ce 
cision, do something which ditheult. but right 
even though in so doing he may seem to make his 
CAUSC hope less 

And then the solution comes. Not the one he 
wanted, perhaps, mor vet the one we expected 
Sut. if he has done his best. the result. while dit 
ferent, is even better, with larger implications 
than he, with his limited vision and his own pre 
occupation with personal wishings and strivings 


might have aimed at. Phe main thing is that he 
brought about the final answer himself. with 
character traits which are his own. and which are 


plainly visible throughout the story, 

No story can be solved by last) minute ruses 
Phere can be ne shower-ot vold” endings 
characters still and let heaven pour 1 
wards into them undeserving laps Don't lye 
telling me it happens in real lite! the first 
place, who are we to decide just who ts un 
deserving? And. even a it’s true, that’s all the 
more reason to have pustice done in fiction! 


assume now that the carmest student bas 
veone through dis six issues. Ele has found the 
theme (or his own interpretation of it) im eacl 
story. He has decided what the narrative question 
on problem, Is He has blocked the story out Mite 
scenes, numbermg them, writing down the answe 
cach gives to the narrative question And, in 
variably, he has some trouble here. He finds scenes 
blending into cach other; he has found portions 
that do not seem to fit into any distinct scene 
This is all right. There must be a blending. In 
plavs it is called “business,” that set of directions 
which tell what is going on. “This also happens in 
stories. “The author must make some explanations, 
fill in some gaps, weave things together.) 

Phe student has also located what seems to be 
the villain force. has seen how it said “no” to the 
hero's hopes. He has seen it get too far and, at 
last, result in solution. In “The Boy on the Back 
Seat,” for instance, the hero’s inability to make 
himself an equal with the girl and her group went 
a bit too far, making the bov decide to do some 
thing about the whole situation. In “Josephine 
Petrusinecke Is Going to be Somebody,” the 
mother’s ambitions, the girl’s yielding to them, 
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pushed the girl beyond the point of endurance. As 
a result, things worked out. Oh, not exactly in 
the way the main character each story had 
planned, or the way we the readers had expected. 
Nevertheless, things worked out. And, we hope, 
the reader felt rewarded for having read the story. 


No“ that is where the student can throw the 

outline away and begin thinking in his own 
right. Here are some of the questions to ask him- 
self. 

Why did I like this story? Because it staved 
With a plan? Because it was well and clearly writ- 
let us sav. because it gave me some 
thine to think about? 

These factors, they were present, certain 
made the reading easier, more enyovable. But. 
tlone, they do not insure a good story. a salable 
one Phe quality that turns the trick, that can 
make. and sometimes has made, a good storv out 
of one that fatled im most of the points T have list 
ed. is the “leel \nd that comes chiefly from. the 
people the story and the sensitivity 
toward them. must be believable people, 
doing things we can believe in. ‘Lhev catch us. 
pull us along, so that we forget we are reading a 
story. We become, in away, these people; we don't 
read the storv—we live it. 

It is an intangible thine. the feel a story gives 
us for the characters it tells about. Unless it’s 
there, the story won't vo over, no matter how 
Closely it may stick to a pattern. That teel will 
have its origin in your mind, in) vour heart. 
Nobody can tell vou how to put it there. We can 
furnish vou with diagrams. with hints, with direc 
tions, with all sorts of plot ideas. But the main 


part of the writing, the teel, must come from vou. 
It may help a writer to remember two. things. 
hirst, evervone is absolutely unique. two 


people have ever led exactly the same life. No 
body, not even identical twins, has ever had exact 
Iv the same set of experiences as did someone else. 
No two people have ever known the same joys, the 
same sorrows, the same triumphs and despairs. 
And, even if they did, they would not have reacted 
to them in the same wav. 

Fvervone is also absolutely universal. No matter 
What has happened to you, for happiness or misery, 
there will be someone else who can sav. “I know 
how vou feel. Something very like that happened 
to me. 

\ writer must draw upon those qualities his 
uniqueness, which makes him see things with a 
different eve; his universality, which gives him 
Kinship with every living creature. He must put 
the two together, and work with a sense. of 
craftsmanship. Then, it he is a writer, he'll come 
up with something. Not a re plica of the stories in 
the last six issues of some magazine, no matter how 
good they are. But something better—a fresh ap- 
proach to a problem, an approach which only that 
particular writer can make. 

If you do this, and keep at it, by and by editors 
will begin to buy vour stories. Editors of small 
inagazines, first, most likely. You will gradually get 
better, and begin selling to bigger markets. Then 
some dav a young writer will come to you and 
sav, “How did you get started? Somebody told me 
a good plan was to read the last six issues of some 
Inagazine and 


Can Open Doors 


HEN it comes to getting his etlorts into 
W print, the writer is often likely to ask him 

self how an intelligent, rational person like 
him ever got involyed in so hit-and-miss a creative 
art. Lhe ratio of hits to misses is an accurate 
gauge of his advancement through the unescap 
able apprentice period, the years that he spends 
learning his job. When he. starts hitting con 
sistently, it is because he at last has something 
to say and is qualified to say it. 

The feature columns of newspapers in his area 
otfer attractive opportunities to the writer in this 
hard transition stage. Newspaper feature writing 
provides workouts in looking tor stories, in hand 
ling interviews, in doing research, in organizing 
material, in the writing itself, and learning 
how to work with editors. You can even make 
some money at it. 

Don't deceive yourself into thinking that news 
papers will accept second-rate material, or that 
they are a last-resort market for manuscripts and 
pictures already turned down by magazines. A 
newspaper feature editor can say “no” just as 
quickly and emphatically as the man who presides 
over a slick magazine. On the other hand, he ts 
less likely to turn down your story because of 
minor shortcomings. If these are offset by basically 
solid content, the story has a chance. 

Just what your possibilities are in’ the 
paper feature market depends to some extent on 
where you are and how far you can range 

\ big city paper handles teatures through 
special department, or, more likely, two depart 
ments. One handles features that are predomi 
nantly word stories, with supplementary photo 
graphs or drawings, published on one or more 
pages set aside tor them in the news 
of the paper. This may be a daily or Sunday 
section, or both. 

The other department is the rotogravure maga 
zine, published on Sundays only, There, the em 
phasis is on photographs, in black and white o1 
color, with stories that range trom the brief text 
of only a couple of hundred words up to the 
extensive piece of 1,000 words or mort 

The scope of subject matter in both categories 
varies widely from paper to paper. One news 
paper may consider the entire world its beat 
Another may prefer to confine its features to its 
Story treatments include something 
from household whimsy up to ma 
terial that is pretty sophisticated or technical 

Big papers have large writing staffs of then 
own, and they have the output of news service 
and syndicate professionals. They're hard to crack 


news 


page 


Own region 
for rv bod, 


(se orge Mac ue has heen on newspapers, from 
country weeklies to metropolitan lailies, for 20 
years. He now is asststant editor of Pictures, the 
elaborate Sunday section of the St 
Louis Post Dispatch. He has contributed to Col 
lier’s, Science Digest, and other magazines, and 
is one of the most popular lecturers at the annual 


University of Kansas Writers’ Conference 


rologravure 


NEWSPAPER FEATURES 


By George McCue 


lo find out whether you can do it, read the 
paper carefully, submit something and see what 
happens. Its better to show a finished piece of 
work, rather than to submit an outline or a query. 

most’ metropolitan areas there also are 
suburban ne Wspapers, some of Considerable 
and importance. They range from neighborhood 
advertising journals, delivered tree to every house 
in the community, to full-fledged newspapers that 
energetically cover local goings-on. 

Most of these are weeklies. Some of them use 
a lot of features, and are glad to have submis 
sions trom people living in their territories who 
are willing and able to dig up lively 
They usually have small and busy stafls 

Telephone or visit the editor on the day after 
press day, show him a finished story if vou can, o1 
discuss a couple of ideas that you have thought 
out in advance The chances are he'll invite 
vou to work on whatever you have in mind for 
submission. 

Papers in the numerous cities of 50,0000 to 
100,000) population are sizable publications and 
otten have Sunday feature sections. They usually 
prefer stories from within their own territories. 
If a good one comes your way, write it and send 
it in with a note saying that you'd like to submit 
others 

If vou live in or near the city where the paper 
iy published, its a good idea to get acquainted 
with the editor—by apporntinent, Just ask for 
the editor.” You may find vourself talking with 
the managing editor, who is in charge of the en 
tire content of the paper and who may directly 
supervise the feature section, or it may be the 
city editor or the state editor. It depends on 
how the paper is organized and on who has a 
little time to spare. 

Smaller newspapers also publish feature stories 
Thev are likely to be the most receptive to out 
side help, and least likely to pav for it. However 
io vou live small town at's still worth while 
to do some writing tor the paper there. It gives 
Vou an entree that Wha lead to saleable 
lor the town paper, perhaps for 
the big city paper bevond, perhaps even for the 
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nearest large 


Phere is one more possibility. for writers who 
live out-state, and it is one of the best. Most 
large newspapers have an out-state edition that 
heavily for features and news 
thout Communities within. this specdial circulation 
area, Which may take in several states. This edi 
tion is called a replate, because some pages of 
the regular late city edition. are pulled off the 
press at the end of that run, and pages of regional 
news are substituted. The citv residents never sec 
this edition, but it is an important one. 

\ special staff gets up these regional pages, and 
the editor works with correspondents scattered 
over the entire area. If you have a possible story 
for such an edition, address it to the “state editor.” 
and ask whether he would welcome other items 
from your community. This could lead to steady 
feature sales, and even to regular work as con 
respondent 


goes SLOTICS 


AUTHOR JOURNALIS1 


What Strange Powers 
Did The Ancients Possess? 


VERY important discovery relating to mind power Fundamental Laws of Nature 


sound thinking and cause and effect, as applied to self- 


Your habits, accomplishments and v nesses are the effects 


advancement, was known centuries ayo, before the masses 


could read and write. P 


causes. Your thoughts and actior re yoverned by fun- 


Much has been written about the wise men of old. A ensauon IS as 
popular fallacy has it that their secrets of personal power funda tal as the laws of brea ng and sleeping. 
Alt Gead lac mative ane fo stud sth 
and successful living were lost to the world. Knowledge of All fixed laws of n Sere as") to study as they 
nature's laws, accumulated through the ages, is never lost. 
At times the great truths possessed by the sages were hidden Youcan learn to find and t W ¢very Dasic law Of lite, 
| } | uu can begin at any time to « over a whole new worl 
from unscrupulous men in high places, but never destroyed. You can be - : orld 
ot interest truths. You car rt at e to awaken your 
H inner powc;ss Of seli ivancement. 
Why Were Their Secrets epi 
You can learn from one of the x s oldest insucuuons, 
Closely Guarded? first known in America in 1694. 1 the high regard of 
hundreds of leaders, thinkers and teachers, the order 1s known 
Only recently, as time is measured; not more than twenty : 
fd is the Rosicrucian Brotherhood. Its complere name ts the 
yenerauions ago, less than OOth oO ofr the earth 
& Ancient and Mystical Order Rosae Crucis,” abbreviated 


sabi ‘ceiving basic knowledve 
eople were thought capable of receiving basic knowledge 
by the initials “AMORC The teachings of the Order are 


about the laws of life, for it is an elementary truism that 


not sold, for itis nota commercial Organizauon, 1S 1ta 
knowledge is power and that power cannot be entrusted ean 
religious sect. It is a non-profit fraternity, a brotherhood 


to the ignorant and the unworthy. 
In the true sense. 


Wisdom is nor readily attainable by thé general public; 


iright within reach. The average person Not For General Distribution 


goes through 


nor recognized W 


absorbs a mulctude of details about things, t 


lite without ever knowing where and how to acquire mas- Sincere men and women, in search of the truch—those who 
tery of the tundamentals ot the inner mind—that mysterious wish to fit h the ways of the world—are invited to 


silent something which “whispers” to you from within. — write fora complimentary copy of the sealed booklet, “The 


Masters if t tel 1oOW to contact the 


for 


not 


10On, nor 1s 


refore 


est. It is the 


© ait t \ rite for your copy to 
ihe Scribe whos: ess is given in th 
coupon. ahe initia: step is for you tO tane. 


Scribe WLYLS 
Rosicrucian Order AMOR(G 


Flease send copy of the Sealed Booklet, ‘The Mastery of Life,” 


which I shall read as directed. 
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You domt vet rich writing Wspaper features, 
Phe pay from oa smile of thanks 
couple of passes to the Bijou, on the small 
paper, to 520-510 on the big papers, on the aver 
wee. When the has special value the 
paper, and you have done a lot of work on it 
and perhaps included photographs, vou may col 
lect up to S100. This is exceptional, Correspond 
ents usually are paid according to the number 
of column inches their stories fill in’ type. 

Considering the amount of work and travel vou 


ranges anda 


ay to do to handle some of these stories, 
the pav figures around the ST oan hour that fed 
eral law sets as the minimum wage for unskilled 
labor. However, another way of looking at it is 
that it may be more than a graduate medical 


student receives during his hospital internship 

It may or may not be profitable financially tor 
Vou to freelance permanently at newspaper tea 
tures. Chances are this kind of writing would 
never pays off as full-time work. but it can be a 
stepping stone. Magazinie editors watch newspaper 
features closely for ideas, and vou may 
Writers digging for features 
touches of life that are good tor some 
mileage in fiction. But don’t confuse 
fact in vour feature stories. 

Unlike the situation In magazine writing, it is 
quite ethical to submit a newspaper feature to 
more than one publication at the time. 
When vou do this. write on Page 1. “Exclusive 
territory,” and make sure that is 
Some newspapers claim territory on the distant 
fringes of their active circulation areas, so make 
understand 


have 
sometimes discover 
additional 


fiction with 


sure vou what a paper considers its 
territory to be. Ordinarily, you can send the same 
Story to papers at opposite sides of the stat 


without complications. It’s wise to allow a 100 
mile radius for papers in cities of up to 100,000 
population, at least 200 miles for the metropoli 
tan dailies. When in doubt, just. ask the editor 

An advantage of newspaper writing is that it 
brings the freelancer’s attention to a closer focus 
on people and events in his vicinity. He looks 
for aspects of life on a more intimate scale than 
might attract his attention if he were casting 
about for something to dangle before a national 
magazine. This fine-combing of his own area is 
good for him because— 


1. It provides training in looking for and evalu 
ating story possibilities. 

2. It can produce a fairly steady, if modest, in 
come. 

3. It helps establish him as the person to get 
into touch with when one of his friends or other 
contacts knows of a story tip. 

1. The material he finds in looking for news 
paper copy may provide him with a major maga 
vine story. 


What is a newspaper feature story? It may con 
cern itself with more detailed and personal back 
ground treatment of a person who has figured 
in a news story. It may be about someone who 
hasn't been in the news at all, but is worth at 
tention as a personality or because of 
achievement. It may be about practically any 
thing, just so it is actually about something. Most 
editors have a decided preference for storics about 
people. If you can write interestingly and in 
telligently and maturely on the subject, it is 


SOTTIE 


Io 


suitable for newspaper submission. Plat as liter 
ally all there is to it. 

Some editors prefer features that are related 
to someone or something Currently ino the news. 


They require a “peg” or a “pitch.” Others feel 
that the feature section should offer the reader a 
change of pace from the news columns and are 
more inclined to judge a story by its intrinsic 
eeneral interest than by whether it has conspicu 
ous news value. 

Be careful, by the wavy, about taking the word 
of local “experts” for vour facts. ‘Try to corrobo 
rate every detail, through additional interviews 
the library, newspaper files, other references. Every 
town has its “experts” who speak with conviction 


and authority, and who sometimes are as wrong 
as thev can be 

Ihe odds go up sharply in your favor if vou 
can include good) photographs with sub 


mission. Phe next best thing is to send with voun 
story a memo on picture possibilities, so that the 
editor can decide whether to send a photographer 
camera, which ts am ex 


thout with a 


vou may unexpected|y run on toa 


If vou go 


cellent idea 


newsworthy picture that alone will be worth as 
much as some of the stories vou have slaved 
over. Some ol these freelance catches have won 


Pulitzer prizes and substantial fees for the guys 
who were quick on the shutter. 
Go easy on historical topics. 
know voing on now. ‘Try. to 
resist. old) cemeteries, favorite theme of free 
lancers. If the next feature section vou pick up 
has a piece in it about some old burving ground 
it will just go to show how hard it is to generalize 
thout these In the showdown, it depends 
on how interesting the writer makes the story 
Whatever vou do, don’t approach people and 
sav that “representing” the newspaper 
to which vou plan to submit a story, Editors are 
allergic to outsiders who Claim to represent them 
Just say vou are working on a story to submit to 
vou already have 
suill are not 
that vou have an 


Feature editors 


want to what's 


things 


Vou are 


a go-ahead from 
him. 
ussignment 


the paper. If 
the editor 
but vou can. say 
to write the story. 

\ major complaint of writers who submit) to 
newspapers is that’ their unpublished material 
is held too long to make it offerable elsewhere 
returned at all. This may be the fault 
of work that is poured on to 


vou representing 


or is not 
of the volume 


many We Wspaper editors, or it mav be that some 
editors are not as conscientious as they should 
be. Thev have no. first second readers 


Sometimes a manuscript gets covered up, or part 
of it mav get lost because the writer failed to 
put his name on every page. Photographs get 
lost too. but usually because they have no identi 
fication marks. Once separated from the manu 
script, they just float around the office. 
Identification on every sheet of material helps 
insure against Each photo should have its 
typewritten caption -with vour name and address 
on the caption sheet and also lightly written: or 
stamped on the back of the photo in case the 
sheet gets torn off. Be sure to send return postag¢ 
If, after these precautions, you still have troubl: 
with an editor who loses things, write him = a 
courteous inquiry. If this does no good, you may 
as well cross him off your list, submit to someone 
else, and Claim a deduction for the missing photos 
ind other expenses on your income tax return. 


loss. 
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WHO are Comet authors. ©... Comet’s markets? Which author las the 


WH ERE are Comet books sold? In addition to sales to bookstores. whole- 


Don?t publish your book until you find out the facts. 


Learn about Comet’s 


“| COMET 


NOVEMBER, 


a frank discussion .. . yours FREE! 


The widespread Jack of information about subsidy book publist- 
ing has deterred many authors from getting their books into print. 
Now. ina forthright and revealing booklet that every new write1 
should read. one of the foremost publishers explains clearly and 
frankly just how its cooperative book publishing plan works. 


the writer of fietion. 


Book 


most to gain from cooperative publishing 
non-fiction, poetry or juveniles? How To Publish Your 


goes into detail. 


does Comet’s complete publishing program include? Can vou 
expect quality printing and editing. advertising and sales? What 
about intensive radio and television promotion? The following 
excerpts indicate what Comet can do: 

“We would be very happy to review White Angel Kitty on our 
morning show, Open House.” WMBR-T\ 


“Please have Madge Brissenden contact us regarding an inter- 
view on the daily show.” KFOX 


“T will contact Mr. Hamada and be happy to arrange for a guest 
radio appearance by this local writer.” KPO A 


salers. libraries and other outlets.Comet’s Promotion and Sub- 
sidiary Rights Department explores the possibilities of selling 
book rights to the vast market of movies. magazines. book elubs. 
newspaper syndicates. television. radio. and foreign publishers. 


HOW can Comet’s cooperative publishing plan work for vou? How 


often are royalty payments made? How does the Comet author 
benefit ? 


Free evaluation of your manuscript 

Friendly editorial help 

You obtain the services and economy 
of Comet’s own manufacturing plant 


Comet Press Books, Dept. AJ 11 
200 Varick St., New York 14, N. Y. 


Please send me, without obligation on 
my part, a FREE copy of HOW TO 
PUBLISH YOUR BOOK. 


The copyright for your book is taken 
out in your name 

Thirty-five years of reputable publish- 
ing know-how 


Your one payment covers everything 


no additional charges 


Maximum publicity. review attention. 


sales and promotion of your book Name 


City Zone 


PRESS BOOKS 


200 VARICK ST, NEW YORK 14. N Y 


| 
| 
| 
Street 
| 
| 


State 


_ 
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THE INSIDE STORY ON COOPERATIVE PUBLISHING 
= COUPON 
TOD AY! 


[Continued from Page 9} 


Douglas FE. Lurton, for many vears editor of the 
Funk & Lurton magazine chain, died recently. He 
has been suceeded by Donald G. Cooley, to whom 
manuscripts should be addressed. Wilfred) Funk 
continues as editorial director while John J. Green 
has become managing editor. 

faterial submitted is always considered for all 
tithes in the chain—Your Life, Your Health, Wo 
man’s Life, and Your Personality. Address: 11 
West 12nd St.. Suite 305, New York 36 

Charles kK. Fox, nationally known fisherman and 
conservationist, is executive editor of the Stack 
pole Company Telegraph Press Bldg... Harris 
burg, Pa. The books published by this firm re 
flect his interests—there are 175 back titles relative 
to hunting, fishing. guns, dogs, camping, and con 
servation. Other titles include biographies and 
Americana. Occasionally a work in 
field is published, such as McGuire's) excellent 
Technical and Industrial Journalism. 

| 

The ZithDavis magazine chain is starting two 
new magazines, Pen Pals and Dream World, both 
under the editorship of Paul W. Fairman. Address 
266 Madison Ave... New York 17. 

For the time being Pen Pals will be statl-written 
or locally assigned, and so will not be in the mar 
ket for freelance copy. Dream World will use 
fiction of the “Walter Mitty” type—rather hard 
to define, Mr. Fairman points out. He suggests 


some other 


a look at the first issue, out in December. 
See, 10 FE. 40th St.. New York 16, which used 
to be primarily a picture magazine, has now be 


come a bimonthly magazine for men. For the 
present it is publishing no fiction but is using 


3,000-5,000 word true adventures; off-beat pro 
files; stories of war, sports, crime, history (contro 
versial subjects); medicine. It is edited by Ray 
Robinson, the successful editor of Real. Better 
query Mr. Robinson before submitting manu 
scripts. 

Lengel on Books of Fiction 

Writers of book length fiction will be inter 


ested in what William C. Lengel—long noted as 
an editor and as a discoverer of new authors 

has to say about the qualities that make for suc 
cessful novels. 

Formerly editor of Gold Medal Books, Mr. 
Lengel now edits Premier Books (non-fiction re 
prints) and Crest Books (fiction originals and re 
prints), both of them, like Gold Medal, in_ the 
Fawcett organization. 

Author & Journalist is privileged to publish 
Mr. Lengel’s memorandum to his stath on Crest 
Books—a brilliant pattern for fiction: 

In searching for manuscripts for publication as 
Crest Oriignals, we should have certain standards in 
mind. Of course, we must never dictate what authors 
are to write or how thev should handle their material 
just as we do not attempt to dominate hard-cover 
publishers or influence what they should publish for 
us to buy as a paper-cover reprint for Crest Books 

However, I should like to set down here, as I did 
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From Editors’ Desks to You 


time ago for the staff of Gold) Medal Books, 
those general qualities that we should strive to find 
for our Crest line, both originals and reprints. 


some 


The ideal Crest Book—whether an original or a re 
print—should create an urgency to be read 

This means that the author must establish at once 
a character (or characters) in whose life you imme 
diately become involved, because he is faced with a 
provocative problem or involved in a situation that 
interests and excites you—and makes vou want to go 


on to the end 
\ Crest Book must provide an 
in reading 
The stvle 


exciting adventure 


and tone of the writing will be deter 
mined by the nature of the story—by_ the 
ot character and situation terms of 
needs, ambitions, and social values 

There should) be no straining for sex 


but sexual needs the thes 


Interaction 
real human 
titillation 


emotions produc 


should be recognized as a vital ingredient in) human 
motivation. Natural sex situations, consistent with thy 
characters, the situations in which they are involved 
and the socal stratum that is a vital part of their 


actions and attitudes, should be frankly and honestly 
developed to the satisfaction of the reader 

The novelists job is not only to tell a 
but to make it and to make his readers live in it 
If he is to succeed he must create real Characters in 
volved in) compelling and convincing situations, he 


main 


live 


must make the reader need to follow his story to its 
conclusion, and he must make the reader feel that 
that conclusion—whether tender or tough surprising 
or shocking—is the inevitable outcome of all that has 
gone before 


As Somerset Maugham points out in The Summing 
ip, the main job of a novelist is to tell a 
story that moves to a predestined and inevitable con 


Story —a 


clusion 

\n example of a provocative situation: Years ago, 
in her novel, The House of Mirth, Edith Wharton has 
her heroine, a proud girl of good family background 
coming out of a building occupy d exclusively by 
bachelors 


As she 


recognizes het 


is leaving, she meets a wealthy man who 
Feeling that some explanation is ex 
lyingly smiles that she has been in the 
building to see her dressmaker. The man, an un 
scrupulous social climber, knows there is no dress 
maker in the building, because he owns it 

So, though her visit was innocent, Lilv Bart is 
caught in a lie that haunts her throughout the novel 
And the reader, caught in a compelling situation 
wants to know what price the girl is to pav for her 
pitiful blunder. 

Frnest Hemingway always manages in his novels to 
establish situations of this kind and 
whom the reader immediately becomes interested. So 
do Faulkner, Steinbeck, Dos | Frskine Caldwell 


pected she 


characters in 


Passos, 


Thomas Hardy, Balzac, Dreiser, Tolstoy, Dostoievsky 
The same applies to Erle Stanley Gardner, Mickey 
Spillane, Richard Prather, and to a dozen or more 


of the writers we have developed for Gold Medal 

Every editor on the staff should approach every 
manuscript with the hope and thought that here may 
he something he can recommend to buy and publish 
with whatever amount of counseling and revision 
necessary to help make a promising work into a 
publishable one. Remember that Gold Medal editors 
have discovered and published the first work of more 
than 50 new writers. We have the same Opportunity 
to find and publish the first work of many new and 
promising writers for Crest Books. 

\nd no book can be too good for Crest: publication 


AUTHOR & JOURNALIST 
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YOUR NAME ON 


ROBABLY every writer loves to see his name 

on the cover of a book. If he's already been 

published in book form, he wants to be pub 
lished again and again. 

In these days. when a writer approaches a pub 
lisher he runs up against an economic problem 
The typical publisher is public-spirited—he wants 
to put out books that will be of value to the read 
ing public. Yet he can't lose sight of the fact that 
he must make money to stav in business. He must 
have books that will sell 

The break-even point differs with various pub 
lishers, but on the average it takes a sale of around 
8.000 Copies to cover costs Including overhead. 
Most books don't sell that many copies. The pub 
lisher has to make his profits on the books that do 
sell in large quantities—and on his share of subsi 
diary rights including movies, IV, translations, re 
prints. 


Knowing the situation, a publisher scans every 


submitted manuscript from the standpoint of 
probable sales as well as merit. He wants not 
merely books but good books that will sell. If a 


manuscript is exceptional but probably limited in 
appeal, he may take it as a “prestige item,”” mean 
ing that the prestige his firm gains will make up 


for the financial loss. 

What kinds of books are likely to sell well to 
day? That's a question hard to answer. The best 
selling fiction includes books based on sex, on 


historv, on humorous characters, on a variety of 
subject: matter. 

There is as much variety in_ best-selling non 
fiction. Titles include biography, medicine, history, 
psychology, humor. Non-fiction higher 
sales than fiction. This applies to the run of books 
as well as to best-sellers. Moreover, a good non 
fiction book will sell over a long period whereas 
the typical novel is dead after a vear 

The paperback houses offer an increasing op 
portunity for the writer who produces popular 
fiction or non-fiction. More and more of them 
are publishing originals as well as reprints. Gen 
erally a book must have a sales potential ot at 
least 200,000 in order to interest: a paperback 
house. 

Writers unfamiliar with book publishing ask 
various questions about submitting manuscripts 
Shall I submit to a large or a small publisher? 


averages 


A BOOK COVER 


large 


There is something to be said tor each. ‘The 
publisher tends to have better selling facilities. 
Also, in the case of a highly specialized book, he 
may have a mailing list covering practically every 
individual who is a sales propect for the books in 
the special field (This is true small 
publisher who specialize Ss in one or two fields.) 
The smaller publisher, on the other hand, is in 
closer personal attention to 


also ot oa 


a’ position to give 
every tithe on his list. 

Best-selling authors are divided in their prefer 
are published by big firms, some by 
others by very small publish 


Some 
of mediums size 


ences 
thone 
ing houses 

The 
large or a small publisher 
Some publishers, large and 
stick to what thes 
are ready to take 


autho 
are about the 
inclined to 
Others 


prospects of a new interesung a 
small, are 
consider sure-fire 
a chance. 

Another question asked by beginners is how long 
it takes a publisher to reach a decision The time 


month if the manuscript 1s 


Varies; it averages a 
rejected without qualification: longer if it is being 
held for detailed consideration, possibly with a 


view to making suggestions to the author 

Inexperienced writers often inquire how to in 
terest a book publisher in a manuscript. If the 
work is non-fiction, the writer should query in ad 
vance The query should be accompanied by a 
general description, an outline, and the text of the 
first chapter. The writer should detail enough of 
his background to establish the fact that he knows 
his subject. Queries on fiction are useless 

Phe Annual List of Book Publishers is based on 
firsthand information from publishers up to the 
moment of going to press. Changes will be noted 
in duthor © Journalist from month to month. 
Phe list is intended to include only publishers who 
strictly on a rovalty or an outright pur 


Operate 
It outright is not mentioned 


chase basis 


in the listing. rovalty is to be understood 

The average writer will find his probable mar- 
kets under General Publishers. Firms listed under 
other Classizcations are more restricted in the fields 
they cover. 

In the listing a number in parentheses—as (30) 
indicates the approximate number of titles the firm 


publishes yearly. 


Book Publishers: Annual Market List 


General Publishers 


Abelard-Schuman, Inc., 404 Fourth Ave, New 
York 16. (45) Trade books, juveniles. Lillian McClin 
tock 


Abingdon Press, 150 Fifth Ave., New York 11, 
and 810 Broadway, Nashville 2, Tenn. (60) Religious, 
ethical, church school books, religious education texts; 
history, hymnody, philosophy. Juvenile fiction and 
non-fiction; leisure-time activity books for adults and 
young people. Preferred, 40,000-75,000 words. 

Advance Publishing Company, Great Barrington, 
Mass. Fiction that informs as well as entertains; no 
formula stuff. Non-fiction of general interest on any 
subject, including autobiography, biography, and 
competent reference books. Juveniles. Textbooks. 
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Inc., 35 W. 32nd St., 
n-fiction; biography, aut 


than 50,000 


Appleton-Century-Crofts, 
New York. (60) Novels, n 
biography, memoirs, history, not less 

Arcadia House, 419 Fourth Ave., New York 16 
70) Light fiction 55,000-60,000 words. $150 pre 
publication advance for mysteries and Westerns, $250 
for romances, plus royalties over 2,500 copies. Alice 
Sachs 

Arkham House, Sauk City 
August Derleth. Overstocked 

Atlantic Monthly Press, 8 Arlington Street, Boston 
16, Mass. Fiction, biography, history, belles-lettres, 
juveniles, general non-fiction. Seymour Lawrence, Di 
rector 

Ballantine Books, |0] Fifth Ave 
Publishes simultaneously in hard « 


Wis. (8) Fantasy fiction 


New York 3 
and 


(30) 
paper- 
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editorial 


hound book fiction. High 
standards. 

A. S. Barnes and Co., 232 Madison Ave., New York 
16. (40) General non-fiction, with emphasis on books 
on all sports (participant and spectator) including 
hunting and fishing. No longer any textbooks 

Bartholomew House, Inc., 205 £. 42nd St., New 
York 17. General publishers of non-fiction, 60,000- 
80,000; spectator sport books; self-improvement and 
how-to. Douglas L. Lockhart. 

The Beacon Press, 25 Beacon St., Boston 8, Mass 
(40) Fiction, general non-fiction, national and inter 
national affairs, liberal religion. Query Thomas Bled 
soe 

Binfords and Mort, 124 N. E. Ninth Ave., Portland 
9, Ore. (10) Regional non-fiction about the Pacific 
Northwest, including history, biography, botany, wild 
life, geology, geography, Northwest Americana. Some 
strong historical fiction and some juveniles with au 
thentic Northwest background. Thomas Binford, Man 
ager; Alfred Powers, Editor 

The Bobbs-Merrill Co., Inc., 730 N. Meridian St 
Indianapolis 7, Ind. (80) Novels, all types. Juvenile 
fiction and non-fiction, 20,000 words up. Adult non 
fiction—biography, history, inspirational, and other 
subjects of general interest. Textbooks for schools 
and grades. Law books. Trade books, juveniles, Miss 
Patricia Jones; adult, Miss Anne McDonnell: text- 
books, Lowe Berger; law books, Leland C. Morgan 
Bouregy & Curl, Inc., 22 E. 60th St., New York 22 


Emphasis on 


(50) General publishing, fiction, Westerns, science 
fiction. 
Charles T. Branford Co., 551 Boylston St., Boston 


16. (5) Non-fiction; especially arts and crafts, natural 
history. 

Bruce Publishing Co., 400 N. Broadway, Milwaukee 
1, Wis. (40) Literary novels; textbooks for elementary 
and secondary schools, and colleges; technical and 
mechanical books; Catholic religious books; juvenile 
fiction and non-fiction. William C. Bruce 

Cambridge University Press, 32 East 57th St., New 
York 22. (100) Non-fiction; technical, scholarly, re 
ligious books. F. Ronald Mansbridge 

The Caxton Printers, Ltd., Caldwell, Idaho 
Non-fiction; juvenile fiction and non-fiction. J 
Gipson 

Channel Press, 159 Northern Blvd., Great Neck, 
N. Y. Non-fiction only, specializing in titles on re- 
ligion, human relations, self-help, education, history, 
biography. Submit no MSS. except on request on the 
basis of a letter or outline. Leonard E. Harris 

The Citadel Press, 222 Fourth Ave., New York 3 
(20) All types of freelance book manuscripts except 
juveniles and verse. Philip S. Foner 

Coleman-Ross Co., Inc., Editorial Department, 80 
Boylston St., Boston 16, Mass. (15) Technical and 
reference books on music; general non-fiction; sec 
ondary-school and college textbooks. 

Coward-McCann, Inc., 210 Madison Ave., New 
York 16. (60) Novels, non-fiction, juveniles. Cass 
Canfield, Jr., Editor; Alice Torrey, Juvenile Editor. 

Crime Club, 575 Madison Ave., New York 22 
(Affiliated with Doubleday & Co.) Mystery novels 
60,000-80,000. |. S. Taylor. 

Criterion Books, Inc., 257 Fourth Ave., New York 
10. General trade, fiction and non-fiction, reference, 
social sciences. 

Thomas Y. Crowell Co., 432 Fourth Ave., New 
York 16. (110) Fiction, non-fiction, juveniles, text- 
books, reference works, art. William Poole and John 
Meyer, adult fiction and non-fiction; Gorton V. Car- 
ruth, reference books; John V. Gallagher, college 
textbooks; Elizabeth M. Riley, juvenile fiction and 
non-fiction; Bryan Holme, Studio Books, etc. 

Crown Publishers, 419 Fourth Ave., New York 16. 
(50) General fiction and non-fiction. Herbert Michel- 
man, Millen Brand. 

The Davidson Press, 227 East 45th St., New York 
17. General publishers. Gustav Davidson, Director. 


(15 
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The John Day Co., 62 W. 45th St., New York 36 
25) General publishers. Richard J. Walsh, Jr., Editor 

The Devin-Adair Co., 23 E. 26th St., New York 10 
(15) Non-fiction. Devin A. Garrity. Query. 

Dial Press, Inc., 46] Fourth Ave., New York 16 
(25) Serious novels, all types; non-fiction, adult; bi 
graphy, history, science, fine arts, anthologies. No 
light fiction. George Joel. 


Dietz Press, Inc., 109 E. Cary St., Richmond 19, 
Va. (10) Historical, gift books, juveniles, self-help 
books, general non-fiction. August Dietz, II1, Editor. 


Dodd, Mead & Co., 432 Fourth Ave., New York 
16. (130) Novels 70,000 words up. Juveniles. Non- 
fiction, adult and juvenile; travel, biography, nature, 


essays, arts and crafts. Poetry; translations. Edward 
H. Dodd, Jr. 
Doubleday & Co., 575 Madison Ave., New York 


22. (250) Novels; non-fiction; mysteries; juvenile fic 
tion and non-fiction. Anchor Books 
Duell, Sloan & Pearce, Inc., 124 East 30th St., New 


York 16. (20) Novels, non-fiction, humor, regional 
books, photography, juveniles 

E. P. Dutton & Co., 300 Fourth Ave., New York 10 
125) Fiction, including detective stories. Non-fiction 
idventure, religion, travel, fine arts, biography, 
memoirs, history, science, psychology, psychics, child 
care, hobby and how-to books, nature, cartoon and 
humor, reference works. Juvenile fiction and non 


fiction. Chairman Editorial Board, Elliot B. Macrae 
Vice-Chairman Editorial Board, William E. Larned; 
Managing Editor, Scott Bartlett; Editors—Harry Shaw, 
William Doerflinger; Associate Editors—Beulah Har 
Jeanne Frank, Cyril Nelson: Juvenile Editor, 
Sharon Banigan. 

Farrar, Straus and Cudahy, Inc., 101 Fifth Ave., 
New York 3. (65) Fiction, non-fiction; juveniles 

Frederick Fell, Inc., 386 Fourth Ave., New York 16 
(10) Biography, science fiction, Americana, humor, 
how-to, inspirational, anthologies, popular science, 
business, religious, general non-fiction, fiction 

The Fine Editions Press, 227 E. 45th St., New York 
17. (7) General publishers specializing in poetry. 
Gustav Davidson. 

The Free Press, Glencoe, III. (25) Social sciences 
philosophy, religion, psychology and psychiatry 

Funk & Wagnalls Co., 152 E. 24th St., New York 
10. (30) Fiction, general non-fiction, history, biog- 
raphy, reference books, books for teen-age readers 
practical homemaking, current affairs 

Wilfred Funk, Inc., 153 E. 24th St., New York 10 
10) General non-fiction; home arts and decoration 
self-help; how-to-do; mail order books. 

Garden City Books, a division of Doubleday & Com- 


ris 


COMING IN DECEMBER 


If you do fact writing, vou can’t afford to 
overlook the business and industrial mag 
azines (often called trade journals) or the 
company publications put out by many 
corporations in the interest of their business. 

[here will be a market list for each of 

these classifications in the December Author 
Journalist, out in late November. 
In addition the issue will contain pro 
fessional articles on fiction and other fields of 
writing, comment on books for writers, news 
direct from editors, and the other features 
that make Ag] a must for the writer. 

If you are not now a subscriber, subscribe 
now and make sure of getting the December 
and later issues. Send $3 for 2 vears or $2 for 
| vear to Author & Journalist, 1313 National 
Bank of Topeka Bldg., Topeka, Kans. 


AUTHOR ¢* JOURNALISI 


AN APPRAISAL 
OF YOUR BOOK 
For Only $5.00 


IF YOU were trving to sell a diamond or a 


violin of undetermined value. surely you 


would have the item appraised betore seeking 


a buver. Why should the writer with a manu 


script to sell be less businesslike? 


Year after vear, writers come to me {o1 manuscript appraisal, after spending two on 


three vears in futile attempts to market a property that simply was not marketable. In many 


cases the script could be, and was, made salable. Ht the author had tollowed expert coun- 


sel instead of an assumption, his book could have been in print much earlier. 


For $5.00 T read vour book length and tell vou whether it is marketable. If it is, I 


suggest a publisher or agent. Tf it isn’t, PT recommend the tvpe of aid it needs and name a 


price. You are then free to accept my offer or withdraw the script. as vou wish. 


Before sending a manuscript, write for my free 
descriptive pamphlet entitled BOOK WRITING 
HELP. It may change the course of your entire 
writing career. 


I was told some time ago by a literary agent in New York that, “The only one 


who can give you help with vour book is Carson, but he’s hard to get.” Well, let 


me sav that I did not hope for such an excellent revision. You did it as if the 


book were your own. I have read it again and again and had fun meeting my 


people which vour professional touch brought to lite and made to talk, laugh 


and suffer. Thank vou from the depths of my heart. 


—Helen Duboka 


Post Office Box 638-A, Manhattan Beach, Calif. 
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pony, Inc., 575 Madison Avenue, New York 22. (60) 
Original fiction and non-fiction, juveniles, reprints 
Original publications under imprint Hanover House. 
Ferris Mack 

The Gnome Press, Inc., 80 E. 1 ]}th St., New York 
3. (7) Specializes in science fiction adult and juvenile 
Interested also in non-fiction books with a science 
fiction connotation—space travel, Atlantis, etc. Mar- 
tin Greenberg 

Grayson Publishing Corporation, 38] Fourth Ave, 


New York 16. (10) Non-fiction; special interests 
humor and photography. Sometimes outright pur 
chase 

Greenberg: Publisher, 20] E. 57th St., New York 


22. (30) General non-fiction; fiction; photographic 
books; how-to books. E. W. McDowell 

Grosset & Dunlap, 1107 Broadway, New York 10 
(120) Adult non-fiction, self-help books, brief picture 
books, juvenile fiction and non-fiction series. Reprints 
William Morris, Editor-in-Chief; Edward Ernest, Pic 
ture Book Editor 

Grove Press, 795 Broadway, New York 3. (20) Fic 
tion, non-fiction, college textbooks. Welcomes for 
consideration MSS. of superior merit. Barney Rosset 
Publisher and Editor-in-Chief 

Hanover House. See Garden City Books. 


Harcourt, Brace & Co., 383 Madison Ave., New 
York 17. (120) Novels. Non-fiction; biography, his- 
tory, general literature. Children’s books. Textbooks 
college and high school. Trade, Denver Lindley; high 
school, James Reid; college, William Pullin; juvenile 
Margaret McElderry. 

Horper & Brothers, 49 E. 33rd St., New York 16 
(300) Novels; non-fiction, adult and juvenile; science, 
religion, travel, biography, popular history, etc. Text 
books, medical, busine industrial monographs. Juve 
niles, all ages; fairy tales. General books: Managing 
Editor, Evan Thomas; General Editor, Simon Michael 
Bessie; nature and outdoor books, Richard B. McAdoc 
mystery, Joan Kahn; staple trade books George W 
Jones; juvenile books, Miss Ursula Nordstrom; social 
and economic books, Ordway Tead; college textbooks, 
Edward J. Tyler; religious books, Eugene Exman; 
Bibles, David H. Scott; medical books (Paul B. Hoeber, 


Inc. , Paul B. Hoeber 


Hastings House, 4! E. 50th St., New York 22. (30 
Regional, photographic, historical, biography, non-fic 
tion, visual design, communication arts (television), 


architecture, decoration; juveniles. Especially interest 
ed in Americana. 


Hill and Wang, Inc., | 04 Fifth Ave 
General non-fiction with emphasi n hi 


New York 11] 
tory, social 


“Harry is working on an article called 
"Wake Up and Live.’ 


history and popular science. Little fiction. Arthur W. 
Wang, Editor 

Henry Holt & Co., Inc., 383 Madison Ave., New 
York 17. (100) Novels, all types. General non-fiction 
American biography, criticism, general information. 
High-school and college textbooks; foreign language 
textbooks and records; translations. Dr. Milton Hop- 
kins, High School Department; Alden H. Clark, Col 
lege Department; William E. Buckley, Trade Depart 
ment 

Horizon Press, 220 West 42nd St., New York 36. 
(10) Chiefly non-fiction: literary, biographical and 
autobiographical, scientific; art and architecture; 
works of humor, especially those of reference value. 
Some fiction, but only of high literary quality. Ben 
Raeburn, Editor 

Houghton Mifflin Company, 2 Park St., Boston 7, 
Mass. (100) Fiction, non-fiction, and juvenile manu 
scripts of general interest. 

Marshall Jones Co., Francestown, N. H. Non-fic 
tion; books that appeal to a special market. Prefer 
preliminary summary. Clarence E. Farrar. 

Julian Press, 80 E. 11th St., New York 3. (6) Gen 
eral non-fiction; psychiatric; educational. Arthur Cep 
pos 


Alfred A. Knopf, Inc., 501 Madison Ave., New 


York 22. (120) Novels, high quality; non-fiction, not 
t technical; juveniles. College textbooks in social 
science, history, and English 

Lantern Press, Inc., 257 Fourth Ave., New York 10. 


(7) Non-fiction, juvenile fiction and non-fiction. A. L 


Furman. Query 
J. B. Lippincott Company, 227 S. Sixth St., Phila- 


delphia 5; 521 Fifth Ave., New York 17 150 
Novels, all types. Juveniles up to 16 years; rarely 
fairy tales. Non-fiction, adult and juvenile, all types 
Textbooks. Specializes in biography, history, art, fic 


tion, educational, and medical works. George Stevens; 
Lynn Carrick; Tay Hohoff; Alan Williams; Corlies M 
Smith; Eunice Blake (juveniles 

Little Brown & Co., 34 Beacon St., Boston 6, Mass. 
130) Fiction, biography, history, current affairs, ju- 
veniles, law, medicine. Ned Bradford 

Liveright Publishing Corporation, 386 Fourth Ave 
New York 16. (8) Good fiction; non-fiction adult and 
ccasionally juvenile; how-to books; psychology, psy 
chiatry. Suggests that authors send 1-2 page synopsis 
f script and a brief biographical sketch. Catalog 
ivailable to authors on request. Arthur Pell 

Longmans, Green & Co., Inc., 55 Fifth Ave., New 
York 3. (100) Fiction, general non-fiction, scientific 
and technical, religious, juveniles, college textbooks, 
ind plays. General MSS., John L. B. Williams; col- 
lege textbooks, R. L. Straker; juveniles, Bertha Gun 
terman; plays, G. M. Overacker 

The Macmillan Co., 60 Fifth Ave., New York 11 
360) Books in every field. Novels, non-fiction, adult 
and juvenile; biography, economics, travel, scientific 
religion, world problems. Textbooks; science. Verse, 
translations, classical collections, reprints. Juveniles, 
all ages. J. P. R. Budlong; Doris S. Patee, juveniles 

Macrae-Smith Company, 225 S. | 5th St., Philadel! 
phia 2. (15) Novels; juveniles, all ages. Non-fiction, 
adult; biography, travel, nature. Gift books. Olga Ed 
mond 

The McBride Co., Inc., 200 E. 37th St., New York 
16. (15) Novels exclusive of mysteries and Westerns 
Non-fiction history, biography, popular science, 
travel, building and furnishing, practical books. Non 
fiction juveniles. Richard C. MacKenzie, Editor 

McGraw-Hill Book Co., 330 W. 42nd St., New York 
36. (250) Adult fiction and non-fiction. Whittlesey 
House (under Juvenile) and Gregg Publishing Division 
(under Textbooks) are departments of this firm 

David McKay Company, Inc., 55 Fifth Avenue, 
New York 3. (40) General fiction, non-fiction, juve 
niles, reference books, foreign languages, religious, 
dictionaries 


Meridian Books, 17 Union Square, New York 3. 
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you cAN GETA FREE copy 
I YOU'RE LOOKING FOR A PUBLISHER! 


A copy of The Rogue of Publishers’ Row will be mailed to you immedi- 

_ately upon receipt of your book manuscript. Read it and return it at no. 
charge, or keep it for the special discount price of $2.50. In the mean- 

time your manuscript will receive a free, thorough and prompt editorial 

report at no obligation to you. - | 


ACCLAIMED AS THE FIRST AUTHORITATIVE BOOK ON THE 


WHAT-WHO-HOW-WHY-WHERE OF SUBSIDY PUBLISHING! The Rogue of 
Edward Uhlan candidly reveals the full, inside story of subsidy 


publishing and the history of his own firm from 1936 to its present Publishers’ Row 


status as the largest cooperative publisher in the United States and 
: the sixth largest book publisher in the number of titles published. List Price. $3.50 : 
The Rogue of Publishers’ Row will give you real and practical help 
In it you will find encouragement and advice, do's and don't’s on 


how to find a publisher, how to evaluate publishers’ contracts, and 
an expose of literary sharks and allied racketeers. by EDWARD UHLAN 


Now in its 2nd Printing! 


President of E t P | 
Fill out the coupon below and mail with your 


book manuscript today! 


THE REVIEWS ARE STILL COMING IN! EXPOSITION-TESTAMENT BOOKS 


Omnibook: ‘An unorthodox and challenging expose Important New Imprint for Authors of Religious Works! 
which proves that subsidy publishing can be both Exposition-Testament Books will be reserved for dis 
honest and valuable, written by a man who heads tinguished studies and te igi 

one of the largest firms in the field history or interpretatic 


The Bookmark, New York State Library: ‘Both an inter _Meritorious 
esting story of survival and physical handicap and a pid be ne spriagene feapis. 


T = nder tt 
comment on authors and the book industry fi Today 
imprint m 


e ‘Testament 


y the Rev. W 


The Psychiatric Quarterly There are compara Norman Pittenger, Professor at 
tively few psychiatric book manuscripts which prom ical Ser yinN. Y C. 1 ) 
ise a financial return to a trade publisher. The Hogue presiden ‘th 

of Publishers’ Row is a guide to the land where such the wel 


unmarketable books can get published. It is also books. For co.npiete detail: 

a — bl f and amusing book . Mr. Uhlan seems write to the Fxposition- Leondiat Book Editor 3 

to be a brilliant writer, and he certainly is well sup 

Press 14 Recent Books Prove We’ re the 

as published more than one book of literary. socio 

logic or scientific merit, as this reviewer can testify Subsidy Publisher That Paid 20°% Royalty 

Chicago Sunday Sun-Times: “Edward Uhlan is the cae 1 

spearhead of the clean-up movement in ‘subsidy on Books That Have Had 2 or More Editions! 

publishing . his autobiography is an Alger story The Pageant of the Mediterranean Travel) 4th ed 

in the tradition of American business folklore « How to Stop Snoring How-to 4th ed. el ‘hike to Be 

los Angeles Herald Express: “Uhlan has brought hon a Grandma Poetry) 4th ed. * Crusade (Social Sci. & 

esty and fair dealing to the neglected field of selt Biog.) 3rd ed. sellout ¢ A History of sevivione Text 
3rd ed. e Giant Business (Bus. & Fir e) 3rd ed 


subsidized publishing 


FREE New BROCHURE 


How to Have a Green Thumb Without | Back 
How-to 2nd ed. e Teach Your Child to Read Educa 

2nd ed. e Decorating Cakes for Fun & Profit (How-to 
2nd ed. « Winners Get Lost N 2nd ed. e Wender- 
ings (Regional Essays) 2nd ed. e . Combat Boots (Wc 


ae mplete story of 20 years of successful Exr end ed. « The Romance of African pe ad 
Sur new illustrated brochure, You Relig.) 2nd ed. The Rogue of Publisher's Row (Belles 
Publish Your B ook. Contains vital information abo Lettres & Biog.) 2nd ed 
publishing, publicity, sales, for every whiter 
Write for your free copy today! EXPOSITION PRESS INC. AJ 610 


386 Fourth Avenue, New York 16, N. Y. 
Enclosed find a copy of my 


editorial report 


s no n mim 
that a free copy of T R > of Pi her's R 
XPOSITION FI@SS Inc. 
s return the book within 2 weeks at no ¢ st to me 


and remit the special 


Please send me 


Dept. 610, 386 Fourth Avenue, New York 16, N. ¥: ~ Publish Your soak 
In Calif.: 9172 Sunset Boulevard, Hollywood 46 TA 


City Zone State 
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: publishers 


POETS! FOR A MERRY CHRISTMAS! 

8 YOUR 25 PAGE BOOKLET . 
with attractive cover, illustration, and copyright instruc 
tions, postpaid—would make a VALUED GIFT! Or, take 
advantage of this inexpensive means of publishing YOUR 
OWN BROCHURE. individual attention given every order 

100 copies $27.50; 50 copies $22.50 

VIRGINIA HUSTON CARTER 

919 W. MICHIGAN TUCSON, ARIZONA 


Learn To Write Poetry 


POLK-A-DOT PRIMER for POETS 
A Course In Writing Poetry (One Dollar Cash) 
GRACE PORTERFIELD POLK 


Poetry Critic. One Poem, One Dollar 
The Maples Greenwood, Indiana 


SONG POEMS PATTERN 
Only poems of standard patterns make desirable 
songs! Your SONG POEM (16 lines or less) re 
vised, re-written to correct pattern, $2.40 
Avoid Disappointment! Get legitimate composers 
to set poems to music on 50/50 basis. Addresses 
of 25 Composers, directions, $2.00 


S. J. BERGER Route 1 Belzoni, Miss. 


BEST POEMS OF 1956 


36pp, cloth, $3.75 
while the edition lasts 
THE CAXTON PRESS 


P.O. Box 143 Cincinnati 11, Ohio 


YOU CAN WRITE POEMS WITH A FUTURE 


The how-to book for poets, so clear beginners make astonish 
Ng progress, so comprehensive advanced students find it 
valuable, has 96 pages of vital facts you need to write 
successfully. Order your copy of YOU CAN WRITE A POEM 
today. One dollar postpaid 

Gail Brook Burket 


1020 Lake Shore Drive Evanston, Illinois 


POETS: Send self-addressed stamped envelope 

* for PRIZE PROGRAM. Quarterly prizes 

$25; many other prizes. You will receive also descrir 

tion of HELP YOURSELF HANDBOOKS ($1 each) con 

taining 999 PLACES TO SEND POEMS 
KALEIDOGRAPH, A National Magazine of Poetry 

Published Quarterly; 50c copy; 32 a year 
624 N. Vernon Ave. Dallas 8, Texas 


$149.50 


100 copies 40 page Poetry Book 
Other sizes quoted on request 


Sample shown on request 


TRIANGLE PUBLISHING COMPANY 
3104 Ross Ave. Dallas, Texas 


Publishes only serious non-fiction. Depending on the 
manuscript, either royalty or outright fee. Publishes 
in soft as well as hard covers. Arthur A. Cohen, 
Managing Director. 

Julian Messner, Inc., 8 W. 40th St., New York 18. 
50) Novels; non-fiction; juvenile fiction and non-fic 
tion; biographies. Kathryn G. Messner. 

William Morrow & Company, Inc., 425 Fourth 
Ave., New York 16. (60) Fiction, non-fiction, juve- 
viles 

Mystery House, 22 £. 60th St.. New York 22. 
Mysteries. Lucy Mabry. (A division of Bouregy & Curl, 
Inc. 

Thomas Nelson & Sons 19 E. 47th Street, New 
York 17 15) Non-fiction trade books, Gorham 
Munson. Juveniles for ages 12-16, Elizabeth Tomp 
kins 

New Directions, 333 Sixth Ave., New York 14. (10 
Novels, non-fiction, textbooks, poetry. James Laughlin 
and Robert M. MacGregor. No_ unsolicited manu 
scripts 

The Noonday Press, 80 E. | Ith St., New York 3 
40) General fiction and non-fiction of high literary 
merit 

W. W. Norton & Co., 55 Fifth Ave., New York 3 
50) General non-fiction, fiction, personal experience 
politics, medicine, economics, etc. College textbooks 
Eric Swensi r 

Oxford University Press, 114 Fifth Ave.. New York 
11. (275) General non-fiction, religious, reference 
art, Bibles, college textbooks, medical, juvenile, music 

Pacific Books Publishers, Box 558, Palo Alto, Calif 
Non-fiction covering Pacific Ocean area and West 
Coast, U. S. A.; college textbooks. S. M. Croonquist 

L. C. Page & Co., 53 Beacon St., Boston 8. Novel 
non-fiction, juvenile fiction. No poetry or short stor 

Pitman Publishing Corp., 2 W. 45th St.. New York 
36. (40) Business education, technical, college, art 
ind crafts, and general non-fiction 

Prentice-Hall, Inc., 70 Fifth Ave., New York 11 
150-200) Religiou inspirational elf-help, biog 
raphy, history, humor, photography, travel, non-fic 
tior teen-age and juvenile non-fiction; occasional 
fiction titles For the following categorie addres 
Prentice-Hall, Inc., Englewood Cliffs, N. J.: college 
ind hiak chool textbooks in liberal art science 

mmerce. Legal and quasi-legal books; loose-leaf tax 
ind legal services. Business books.) No poetry, drama 
mysteries, Westerns. Does not read unsolicited fictior 
query on non-fiction. 

G. P. Putnam’s Sons, 210 Madison Ave., New York 
16. (50) Novels, all types. Non-fiction; world affairs 
biographie reminiscences, travel, science, explora 
tion, etc. Juvenile fiction and non-fiction. Transla 
tions. Theodore M. Purdy 

Rand McNally & Co., P.O. Box 7600, Chicago 80 
50) Juvenile fiction and non-fiction, all ages; text 
books; adult non-fiction, including adventure, explora 
tion, natural history, Americana, biography; religiou 

Random House, Inc., 457 Madison Ave., New York 


22. (120) Non-fiction; fiction, adult, and juvenile 
plays; poetry; translations; juvenile non-fiction. Saxe 
Commin 

Henry Regnery Co., 64 E. Jackson Blvd., Chicag 
4. (50) Philosophical, historical, religious, transla 
tion world affairs, literature, cookbooks, general 


Learn how from the author of the prize-winning novel, 
THE DEVIL’'S HANDMAIDENS. | have helped hundreds to 
success in fiction, poetry, articles. A trial criticism at $1 
per M words will prove that |! can help you. Reference 
Who's Who in the Midwest. Or visit my Chicago class 


49 Salem Lane 


Make Your Writing PROFITABLE this Year! 


MILDRED |. REID 
Literary Critic 


MY SEVEN BOOKS 


—WRITERS: HERE'S HOW! (Basic Technique).. $1.00 
—WRITERS: HELP YOURSELVES! (Formulas) 2.50 
—WRITERS: MAKE IT SELL! (Advance Technique) 2.50 


-WRITERS: TRY SHORT SHORTS (8 types explained) 3.00 
-WRITERS: LEARN TO EARN! (New approach to writing) 3.00 
THE DEVIL'S HANDMAIDENS. Novel. $3.50. From me.. 2.50 


Evanston, Illinois 
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non-fiction books. Children’s books. High quality fic 
tion. Charles E. Lee, Editor. 

The Reilly & Lee Co., Inc., 325 W. Huron St., Chi 
cago 10. Adult non-fiction; how-to-do-it books of 
varying lengths on non-technical subjects; juveniles 
for first and second grade, supplementary readers 
written in the controlled vocabularies for these grades 
(photographic illustrations); good juveniles for any 
age, minimum wordage 40,000 words. Inquire before 
making submission. 


Reynal & Company, 22! £. 49th St., New York 17 


Fiction and non-fiction of general interest. Eugene 
Reynal, Editor 
Rinehart & Co., Inc., 232 Madison Ave., New York 


16. (90) Novels, all types. Non-fiction, all types, T 
S. Amussen. College textbooks and technical books, 
Ranald P. Hobbs 

The Ronald Press Co., 15 E. 26th St.. New York 
10. (50) Non-fiction of all types—biography, history 
religion medicine, business, law, technology 
science recreation and sports. College text 
books 

St. Martin’s Press, Inc., |03 Park Ave 


fine arts 
travel 


New York 


17. (50) American publishers of the books of Mac 
millan, London, and of Edward Arnold, London. Now 
publishing also originals by American authors In 
terested principally in biography, history, social sci 
ence, and novels 

Charles Scribner's Sons, 597 Fifth Ave, New York 


17. (100) Novels; juveniles; non-fiction, adult; seri 


us; religious; textbooks: verse 


Simon and Schuster, Inc., 630 Fifth Ave, New 
York 20. (180) Novels, literary; exceptional mystery 
and detective; non-fiction with wide market possibili 
ties; translations. Jack A. Goodman 


425 Fourth Ave., New 
France Phillips 


William Sloane Associates, 
York 16. (25) Novels, non-fiction 
John Willey 

The Stackpole Company, Telegraph Press Bldg 
Cameron & Kelker St: Harrisburg, Pa 20) Non 


utdoor books relative to hunting 


fiction, especially 
fishing, guns, dog camping and conservation; als 
Americana and biographie Charle K. Fox, Execu 
tive Editor 

Sterling Publishing Co., Inc., 12! £. 24th St. New 
York 10. (20) How-to books, with or without illustra 
tion and ther non-fiction Inquire with detail 
ibout your subject-matter before submitting manu 
cript. David A. Boehm, Editor. Juvenile fiction and 
on-fiction. Mrs. Lillian J. Bragdon, Juvenile Edit 
Royalty or outright purchase 

Superior Publishing Company, 2809 Third Ave 
Box 2190, Seattle 11, Wash. Book f regional and 
historical interest with emphasis on photograph No 
fiction or verse. Ralph W. Andrews, Editor 

Alan Swallow, Publisher, 2679 S York St. Denver 
10. Col (15) Belles lettres, particularly poetry 
literary criticism, fiction ccasionally other non-fic 
tion. (Sage Books, ubsidiary imprint of Mr. Swal 
low’s, places emphasis upon regional materials of the 
West.) Alan Swallow. Query. Do not submit unsolicite 
manuscripts 

Frederick Ungar Publishing Co., |05 £ 24th St 


New York 10. (20) Non-fiction, reference book 
technical; textbooks 
Aver ue, New 


biography 


The Vanguard Press, 424 Madison 
York 17 


non-fiction, adult 


(25) Novels, 


SMALL SALES 

Develop Writers! 
We need new writers, and old, who will slant fic- 
tion, articles and features to the easier-to-sell re- 
quirements of the newspaper syndicate, rural mag- 
azine, shopping news and trade publication regular 
ly, for smaller size checks in greater frequency. 
Don't aim too high until you've been developed to 
a steady sales schedule in these less critical class 
markets 


The short-short story urgently needed. 
Marketing fee for submission to these alert markets 
selected by your script’s slant is 90c under 1,500 words 
$1.8 t 5,00¢ $2.50 over 5,000 Fees refunded when 


1 and commission exacted 


Stina & Fiction Marketing Agency 


307 East 4th Street, Dept. E. Cincinnati 2, Ohio 


STREAMLINING THE FEATURE 


Fine Christmas Gift for a Writing Friend 


New book by the author of the famous Papers: 7 it in the 
Column. Endorsed by fan aut Jac Won 
Manuscripters’ Award as The ut k for 


riters Johnston McCully of Mark of Zorro fame says It 


a big hit with me. It has everything Eastern writer 
ad The book IS GREAT. Thanks a million for writing it 
et your copy today. $2.50. Circular free 
Box 186 BEN ARID Hermosa Beach, Calif. 


MANUSCRIPTS TYPED 


Fifteen cents per page. Discount on book-length 


cripts. Minor corrections if desired. Original 
n bond paper. One carbon. More than ten 
years experience with successful authors 


Elizabeth G. Callanan 
220 West 65th Street Cleveland 2, Ohio 


PUBLISH and PROFIT 
THE “ARCHER” WAY 


e \ ‘ he first edition, fully bound, belong 


ene Yo the selling price of all books is yours 
nts neited for FREE editorial analysis 
ARCHER HOUSE, INC. 
1 46 Sth Ave York 1, 
1 New Vista n Subsidy Publishing 


GHOSTWRITER 


Over twenty years experience in mending writing 


for marketing. | do not tell what to do. I do it 
for you. Reference women’s WHO'S WHO. 
Correspondence requires return postage 


NATALIE NEWELL 
2964 Aviation, A.J. Miemi 33, Florida 


TO AUTHORS 


seeking a publisher 


or ree, i ated booklet titled To the Author in 
‘of tt tells how we can publish, promote 
ind distribute your book, as we have done for hundreds of 
r All subjects considered. New authors welcomed 

‘ for Booklet BB. It's free. 
VANTAGE —. Ap W. 31st Street, New York 1, N. Y. 
In California: 53 Hollywood Bh ‘d., Hollyw ood 28 


FREE 


work with writers. 
work with you won’t cost you a penny! 


The valuatle brochure 
HOW TO MAKE THAT IMPORTANT FIRST SALE 


will be sent upon request, and without obligation, to readers of the Author & Journalist. 
If you're tired of failure, send for this brochure and my FREE pamphlet which gives details of how | 


If | take you in my limited circle of writers, you'll become ec selling writer or my 


GEORGE KELTON 


MALISU 1, 


1946 


NOVEMBER, 


CALIFORNIA 


BEGINNERS: 

Earn Money at Home While Writing 

Write a newsy imn for small foreign papers (under fifty 
thousand population The ime mimeographed column goes 
to all of your tings Excellent nteresting work, and you 
are your own boss. It is your own business with splendid 
remuneration. For complete details (with subjects) send one 


Jollar to 
ANTHONY D. OLIVER 


7259 Fulton St. North Hollywood, Calif. 


ROSE LITERARY SERVICE 


P. O. Box 3009 Beaumont, Texas 


Criticism without Fee Baiting, from writer with 30 
years experience. Fact articles, news features, short 


stories. $1 per 1,000 words, minimum $5 per MS 


MANUSCRIPT DELIVERY 


Your manuscript picked up and delivered in New 

York City to any publisher. Save postage, express 

charges and time. Particulars FREE. Write today 
Mercury Messenger Service 


Authors Service Division 
New York 16, N. Y. 


461 - 4 Ave. 


MANUSCRIPT TYPING 


First Aid to Writers 
Fast Accurate — Neat 
c per 1000 Word: 

Minor Ccrrections 
One Carbon if desired 
MAUDE B. TABER 
R.D. 3 Amsterdam, N. Y. 


I'LL DO IT FOR YOU 


Sick of rejects! | have ghost-written millions of words 
stories, articles, books for hundreds of satisfied clients 
may be able to help you see your name in print and make 
money on your raw material Reasonable rates Particulars 
FREE. Also Siant Chart & Best Plot Formula 


WILL HEIDEMAN 


P.O. Box 107A Fern Park, Fla. 


BOOK MSS. WANTED 


Caunty Histories Historical Data Biographies Histor 
Novel Relicious Work Poetry, Juvenile, etc Nationa 
Advertising. For full information write 


Paul Heard. Editor 


AMERICAN GUILD PRESS 


2014 McKinney Avenue Dallas 1, Texas 


history, travel, popular science, politics. Juveniles 
Evelyn Shrifte, President and Editor. 

D. Van Nostrand Co., Inc., 120 Alexander St., 
Princeton, N. J. (65) College and high school text- 
books; business, engineering, scientific, technology; 
informational; general non-fiction 

The Viking Press, Inc., 625 Madison Ave., New 
York 22. (90) Novels; non-fiction, adult, all types; 
translations; juvenile 

Ives Washburn, Inc., 55 Fifth Ave., New York 3. 
10) Novels, serious works, memoirs, non-fiction; 
mysteries; juveniles 

Westminster Press, Witherspoon Bldg., Philadelphia 

45) Novels; general non-fiction; religious books 
juvenile fiction and non-fiction. Paul Hoffman, Trade 
Book Editor; Mary Pfeiffer, Assistant Trade Book 
Editor in Charge of Juveniles; Paul L. Meacham, Re 
ligious Books Editor. 

Wilcox & Follett Co., 1000 W. Washington Blvd 
Chicago 7. (20) Adult non-fiction juveniles. Royal 
tie r outright purchase. Linton J. Keith, Editor-in 
Chief; Esther K. Meeks, Juvenile Book Editor 

Windson Press, 200 E. Ontario St., Chicago 11. (2 
Non-fiction. N. F. Guess. 

The John C. Winston Co., 1010 Arch St., Philade! 
phia 7. (40) Textbooks; dictionaries; religious; non 
fiction; reference; juvenile through early teens. Eliza 
beth Morton, Trade Editor; Dr. Malcolm E. Mellott 
Textbook Editor-in-Chief. 

The World Publishing Co., 119 W. 57th St.. New 
York 19. (50) Arts, crafts, popular medicine, refer- 

ce, informational works, history, travel, biography 
religion, fiction. William Targ 

A. A. Wyn, Inc., 23 W. 47th St.. New York 36 
10) Fiction; non-fiction; teen-age juveniles. A. A 

Thomas Yoseloff, Inc., || £. 36th St.. New York 
16. General book publishers ‘‘open for anything that 
ippeals to u Outright purchase or royalty depend 


ING UpON Negotiati 


Paperbacks 


Ace Books, 23 W. 47th St., New York 36. (50 
Original novels 45,000-60,000 words: general, Old 
West cience fiction, detective mysteries “with Ameri 
Ntemporary theme. Also selected re 
prints of hard-cover books up to 100,000 words in 


the case of modern novels, historical adventures, and 


in loc 
nm locale ING 


war novel 3! ccasional non-fiction work mainly 
elf-improvement books. Donald A. Wollheim 

Avon Publications, Inc., 575 Madison Ave. New 
York 22. (80) Reprint fiction and some ariginal 

Ballantine Books, |01] Fifth Ave. New York 3. (30 
Publishe riginals, chiefly fiction. in paperbound edi 
tions at 35c¢ and hard covers simultaneously. Also in 
terested in good non-fiction of general appeal and in 
cience-fiction novel f the very highest quality 


Song Poems and Lyrics 
Wanted 


| 
Mail to | 
Tin Pan Alley, Inc. | 


1650 Broadwoy 


SONGWRITERS 


LARGE RECORDING COMPANY WANTS NEW SONGS! Your song 
may be chosen for recording on ROYALTY BASIS. NATIONAL 
SALES, PROMOTION, DISTRIBUTION if selected. Send songs, 
song poems for FREE examination. NO CHARGE FOR MELODIES. 


MUSIC MAKERS, Dept. Z-7 
Box 2507 Hollywood, Colif. 


CLUBS OPEN TO NEW MEMBERS 

Writers Club Address Dorothy Glazier, 1685 
Ocean Ave., Brooklyn 30, N.Y. Phone FS 7-3750 
Weekly meetings. Open only to writers who have 
sold 

Barbary Coast Writers’ Workshop. Address Ben 
D. Clark, 417314 Vermont St.. San Francisco 10, 
Calif. Phone UN 3-4874. Weekly meetings. Lim 
ited to ten writers of fiction. 


> WHITE .... 


Harvest more autumn checks with well-timed work 
Editors are buying now for Spring. Time your subject: 
and backgrounds for their needs with IT’S TIME TO 
WRITE. Use it all year round for only $1. Send NOW: 
It's Time To Write, 776 Broadway, Denver 3, Colo 


AUTHOR JOURNAL 


| 


Bantam Books, 25 W. 45th St., New York 36 


100) Reprints. Oscar Dystel, President: Saul David 
Editcrial Director; Richard E. Robert Managing di- 


Crest Books, 67 W. 44th St., New York 36. Fiction 
reprints and origina novels, suspense fiction, his 
toricals, Westerr William C. Lengel 

Dell Publishing Co., Inc., 261 Fifth Ave., New 


York 16. (120) Reprints and originals. Frank Taylor 
Executive Editor; Knox Burger, Editor Original Send 
material to Dell Book c/o Western Printing & Litho 


15 Fifth Ave., New York 17 


jraphing C 415 
Go!d Medal Books, 67 W. 44th St 
pular fictior ind non-fiction original 


in paperbound editions; Gold Medal B 
Medal Giants 35c, Gold Medal Special 50c. Minimum 


yalty $2,000 upon acceptance; royalties 

1 print orders, not on sales: lc¢ a copy on the 
Ru 10 2c thereafter; all subsidiary right 
mair Witt the lutNor Minimum lenat 60,000 
No reprint f any kind. Richard Carroll, Edi 


Lion Books, Inc., 655 Madison Ave., New York 2] 
( Pon 


pula eprir Ind iginal 


ISDENSE problem nove non-category 


tr ht nove etc UUO words and utr Walter J 


Fultz, Editor 


Maco Magazine Corporation, 55! Fifth Ave. New 
Y Ork 4 5) Interested in seeing outline n 144 
page books. Any non-fiction idea on any subject will 
be nsidered. The outline may be text or picture r 


th. Robert L. Gale, Managing Editor 
Meridian Books, |7 Union S 
r ceri + | 


Uniy Sé u 


{t covers. Dependir pave 


J. S. Paluch Co., Inc., C 
40. Book 40. 000 t 60,000 word Catholic 


nterest uitable for Lumer ind 
++ ¢ rt na t fire 


Pecket Books, Inc., 630 Fifth Ave. New York 20 


pr r 4 4 
Pepular Library, Inc., E. 40th St., New York 
¢ 25" Popular reprints. Considers suitable unput 
hed MSS Dut tney must be we writter INd we 
terized with tror emotiona nd dramat 
hematic content nort 
f 


then Lenat in 45 

h + } + th preferre N poetry or 

ve eters t r fict Ct es N 
Heckelmann, V President and Editor-in-Chief 

Premier Books, 67 W. 44th St.. New York 36. Non 

fiction reprint n the tield tT intormatior Ind edu 

if WwW Lengel 

Pyramid Books, 444 Mad Ave., New York 22 

Reprints and originals. Query before subm n 


DON’T SIGN THAT CONTRACT—! 


No matter whose contract it is, until you've talked 
to us. We offer 80% royalties, full ownership of 
the produced books, solid promotion and distribu- 
tion, AND all copies of the books are bound! The 
PAN PRESS acffers YOU the best method of subsidy 
publishing and selling your book! Write to us now 
today—before you make another move concern- 
ing your book. We have what you've been looking 
for! The Pan Press, 5880 Hollywood Bivd., Dept. 
J, Hollywood, Calif. 


Now Buying Articles and Short Stories 


Original, unpublished material of lasting interest to 
people of mature age. Excellent rates. Send complete 
utlines only, together with writing credits 


AFTER 40 PUBLICATIONS Lon Harriman, Editor 
3555 Hayden Avenue Culver City, California 


MANUSCRIPTS TYPED 


Bond paper one free carbon 
Extra first and last sheets 
Mailed Flat. Please send postage 


H0s per 1,000 words. Book length 55« pel 1.000 


MARION GAFFGA 


Box 304 East Moriches, N. Y. 


WRITE FOR THE JUVENILES 


Bejzin at the beginning and end up selling. The most 
comprehensive course of its kind on the maerket, cov- 
ering every phase of story and article writing for tots 
to teens Learn the step-by-step procedure from one 
whose work is appearing currently in juvenile publi- 
cat ons) Not a “tell how’ but a SHOW HOW course 
Personal criticism included. Write for free particulars 
MARJORIE M. DAVIDSON 
P. O. Box 104 Laceyville, Penna. 


A BEGINNING WRITER 


€ h for frien ers ticism, without 
f Ww f te f a “course joubtful whether 
torie right’? Let me. prepare ther Not ist 
va tions and suggestions, but definite changes, re 
writing part f ) | i aph to unif r 
ne t [ >t et tic > € with a $ 3 
mum wer rates on nove Typing and carbon, 20c 

pe page f desired, with minor correct 

EVA LONGSDORF 

Your friendly critic 
R.F.D. 2 Arkansaw, Wiscinsin 


picture 


You will get personal attention from our Mr 
f 


commissior nany sate made 


9126 Sunset Boulevard 


THE ROY MACK AGENCY ANNOUNCES... 


We have been so successful in our efforts to evaluate manuscripts for new writers for television 
that we now can take on some short story and novel authors and give them the 


per thousand word With a minimum of $3.00 per manuscript. 20c¢ per page on play- 


gnized agency in 


M. G. M., Monogram, and many independent television stations and producers 
Send your manuscripts to an agent who is rea 


THE ROY MACK AGENCY 


Hollywood, by the Screen Writers’ Guild and all 


Roy Mack who was a director with Warner Bros., 


lly selling to the producers and story editors. 10% 


Hollywood 46, California 


NOVEMBER, 1956 


WE SELL SHORT STORIES, 
BOOKS, PLAYS, ARTICLES. 


36 Yrs. As Literary Agents—Beginners Welcomed 
Poetry also considered Editina, revision, honest 
criticism Personal representation for established 
writers For information and references write to 
ANITA DIAMANT 
The WRITERS’ WORKSHOP, Inc. 
280 Madison Avenue, New York 16, N. Y. 


EXPERIENCED TYPIST 


Neat, dependable service. Approved editor's style on 
16-lb. or 20-ib. bond paper. Extra first and last pages 
One carbon copy free. Corrections in spelling, gram- 
mar, punctuation, etc. All work proofread and mailed 
to you FLAT. 40c per thousand words, PLUS POSTAGE. 
Editing and typing complete $1.00 per thousand words. 
(New Electric typewriter 
AGNES CAMPBELL 
868 South Pearl, Suite No. 2 Denver 9, Colorado 


TO AUTHORS 


seeking a publisher 


Send for our free, illustrated booklet titled To the Author in 

Search of a Publisher It how we can publish, promote 

and distribute 5 boo 1ave done for hundreds of 

ls CC ed. New authors welcomed 
ite today fi et BB. It’s free 

VANTAGE PRESS, "120 W. 31st Street, New York 1, N. Y. 

In California: 6253 Hollywood Blvd., He My woe rd 28 


Any Writer Will Value 


For that writer friend on your Christ- 
mas list—what more appropriate gift 
than a subscription to AUTHOR & 
JOURNALIST? Month after month 
he’ll appreciate your thoughtfulness. 
Just fill out the coupon below and send 
it with your remittance. We will enter 
the subscription and will send an at- 
tractive gift card to arrive shortly be- 
fore Christmas. Subscription will begin 
with the January (1957) issue unless 
otherwise directed. 


Do your Christmas shopping early. 
Send in your order TODAY. 


AUTHOR & JOURNALIST 
1313 National Bank of Topeka Bldg., 
Topeka, Kansas 


Enclosed is remittance of $3 for 2 years 
$2 for 1 year. Please send AUTHOR & 
JOURNALIST as my gift 


Street 

City & State 

My gift card to be signed 
Name of giver 

Street 


| To 


City & State 


| 
| 
| 
| 
| 
| 
| 
_ 


Trumpet Books, Sam!. Gabriel! and Sons Company, 
200 Fifth Ave., New York 10. Originals of 15,000- 
20,000 words, fact or fiction, for boys and girls. 
Special format requires study of the actual books. 
Will Roberts 


Juvenile 


Banks, Upshaw & Co., 703 Browder St., Dallas 1, 
Texas. (20) Textbooks, workbooks, and juvenile non- 
fiction, games, novelties. W. A. Stigler. 

Childrens Press, Jackson Blvd., & Racine Ave., Chi- 
cago 7. (10) Juvenile books; fiction and non-fiction 
Margaret Friskey. 

Creative Enterprises, 6620 Diversey Ave., Chicago 
35. (6) Juveniles of educational value and high liter 
ary standard. Peggy Lois French 

Cupples & Leon Co., 200 Fifth Ave., New York 10 
(20) Juvenile fiction and non-fiction. Outright pur- 
chase or royalty. Arnold H. Munk 

Cupples & Leon Co., 419 Lafayette St., New York 
(20) Juvenile fiction and non-fiction. Outright pur 
chase or royalty. W. T. Leon 

Seml. Gabriel Sons & Co., 200 Fifth Ave., New 
York 10. (10) Cutouts, novelties, games and kinder 
garten pastimes, ideas, picture books. Outright pur 
chase, occasionally royalties. Will Roberts 

Lothrop, Lee & Shepard Co., 419 Fourth Ave., New 
York 16. (20) Juvenile fiction and non-fiction. Miss 
Beatrice Creighton 

Moxton Publishers, 15 E. 26th St.. New York 10 
General juvenile publishers 

Peggy Cloth Books, Inc., 109 Worth St., New York 
13. Washable cloth picture books for youngsters | to 
3 years old. Outright purchase 

Plays, Inc., 8 Arlington St., Boston, Mass. Antholo 
gies of one-act plays, book length collections, for 
school age children. A. S. Burack. 

Wm. R. Scott, Inc., 8 W. 13th St., New York 11. 
10) Juvenile fiction and non-fiction. May Garelick 
Query with outline. 

The Steck Co., P. O. Box 16, Austin 1, Texas. (10) 
Limited juvenile fiction; textbooks. R. H. Porter. 
Query 

Franklin Watts, Inc., 699 Madison Ave., New York 
21. (20) Juvenile fiction and non-fiction. Query 

Whitman Publishing Co., 1220 Mound Ave., Ra 
cine, Wis. (10) Stories for pre-school and young 
children; drawings for children’s books; games. Pay 
ment by arrangement. 

Whittlesey House, 330 W. 42nd St., New York 36 
Juvenile fiction, non-fiction. (A department of Me- 
Graw-Hill Book Co.) 

Wonder Books, Inc., | 107 Broadway, New York 
10. Picture story books. P. Edward Ernest, Editor-in- 
Chief of Picture Book Department; Doris Duenewald, 
Executive Editor 


Religious, Humanitarian 


The American Baptist Publication Society. (See 
Judson Press.) 

C. & R. Anthony, Inc., 300 Fourth Ave., New York 
10. See Master Publications. 

Association Press, 29] Broadway, New York 7 
(30) Non-fiction, on religious subjects, sociology, so- 
cial problems, recreation, physical education, camp- 
ing, group work, education, guidance, sex, marriage 
family life, inspirational. Query first. James R.ct 
mulder 

Augustana Book Concern, Rock Island, III. (10) 
Religious books. Outright purchase or royalty. Address 
Secretary of Literature. 

Boker Book House, 1019 Wealthy St., Grand Rap- 
ids 6, Mich. (35) Particularly interested in Bible study 
material and religious textbooks. No fiction. Cornelius 
Zylstra. 

Benziger Brothers, Inc., 6-8 Barclay St., New York 
8. (10) Books for Catholics, any subject. Royalties or 
outright purchase. 


AUTHOR & JOURNALIS1 


— 


The Bethany Press, 2640 Pine Blvd., Box 179, St 
Louis 3, Mo. (10) Religious (Disciples of Christ). Books 
and pamphlets only. No magazines. Darrell K. Wolfe 
Director. 

Christian Education Press, Schaff Bldg., 1505 Race 
St., Philadelphia 2, Pa. (5) Religious. Dr. Fred D 
Wentzel 

Concordia Publishing House, 3558 S. Jefferson 
Ave., St. Louis 18, Mo. (10) Religious and devotional 
non-fiction books; religious novels. O. A. Dorn 

William B. Eerdmans Publishing Co., 255 Jefferson 
Ave., S.E., Grand Rapids, Mich. (50) Religious works 
theological, devotional, textbooks; also some fiction 
and juveniles. Query before submitting 

Friendship Press, 257 Fourth Ave., New York 10 
(20) Religious books (fiction and non-fiction), and 
plays for adults, young people and children. Outright 
purchase. Does not buy unsolicited MSS. 

B. Herder Book Co., 15-17 S. Broadway, St. Louis 
2, Mo. (10) Catholic non-fiction. 

Jewish Publication Society of America, 222 N 
15th St., Philadelphia 2. (10) Jewish subjects. Novels; 
non-fiction, adult and juvenile; textbooks; volumes of 
short-stories, poetry, plays; translations. Juveniles 
tairy tales. Royalties or outright purchase. Dr. Solo 
mon Grayzel 

The Judson Press, 1703 Chestnut St., Philadelphia 
3. (15) Religion, religious education. Baptist history, 
occasional collections of stories. Query. Miles W. 
Smith 

P. J. Kenedy & Sons, 12 Barclay St., New York 8 
25) Catholic novels, biography, other non-fiction, 
juveniles, religious books. Thomas B. Kenedy 

Loizeaux Brothers, 19 W. 2]st St., New York 10 
Fundamental Protestant 

Master Publications, 300 Fourth Ave., New York 
10. (2-3) A division of C. & R. Anthony, Inc. Self-im 
provement, inspirational, religious. Robert Anthony 
Editor 

Moody Press, 820 N. La Salle St., Chicago 10. (20 
Particularly interested in Christian fiction; Christian 
textbooks; juvenile Christian fiction and non-fiction 
Royalties; occasionally outright purchase. E. A 
Thompson 

Morehouse-Gorham Co., 14 £. 4]st St.. New York 
17. (20) Textbooks and religious books (Episcopal 
Church). C. P. Morehouse 

Muhlenberg Press, 1228 Spruce St., Philadelphia 
Pa. Book publishing department of the United Luther- 
an Publication House. (15) Books on Christian the 
ology, church organization, Christian livng, and allied 
subjects; volumes which constitute ‘‘tools’’ for pastors 
or church workers; a few works of fiction. Average 
length of MSS., 80,000 words. Cr. G. Elson Ruff 
Editor-in-Chief; Albert P. Stauderman, Managing Edi 
tor 

The Newman Press, Westminster, Md. (50) Catho- 


LAJOS EGRI 
WORKSHOP for WRITERS 


BY CORRESPONDENCE 
Television — Plays — Short Stories 
The world-famous Egri Method of Dramatic Writing for pro- 
fessional an ind beginning writers Work in your home under 
the per sonal direction of the master teacher Lajos Egri, author 
“The Art of Dramatic (Simon & Schuster, 6th 
printing This book will live through the ages Gabriel 
Pasca 
Scripts Stories Analyzed 

EGR! COURSE Estab. 1930, Lic N. Y. State 
2 Columbus York Ty, 
Please send thout obligation complete information on 
your CORRESPONDENCE COU RSE 
NAME 
ADDRESS 
Crry ZONE STATE 


NOVELS — BOOKS — RADIO SCRIPTS 
? Here's your big 
ith are selling 
me in print I not 
I do not tell you 
eturned to you 
ir work in its 
ir typed pages 


to submit a novel, a book, or a radio script 
Aut hors whos ork J have helped t 
r a4 


copy furnished $i 40 per 
to be arranged 
MARIE ADAMS, 1694 Blair Avenue, St. Paul 3, Minnesota 


WRITE AS A PROFESSIONAL! 


Learn how through our new method of individualized, per- 
sonal instruction Send for outline synopsis of 40 basic 
lessons, covering fiction and non-fiction technique 
American Institute of Professional Writing 
M. L. Hoperaft, Director 
Alameda, New Mexico 


GET PUBLISHED 


Author-Publisher Aid 
Literary Consultant and Agent 
We specialize in two things 
CONSTRUCTIVE CRITICISM AND MARKETING 
Staffed by ——— selling authors 
Free brochure 
AUTHOR-PUBLISHER AID 


Box 1066 Boca Raton, Florida 


SPECIALIZED MAGAZINES 
Your Field? 


az 
ou ASV -acquainted service 
211 fields niet ness, trades, agricultu §, i 1 
re estate, music, educational obibise, sports, writers, etc 
Current list free 

COMMERCIAL PUBL. = 
34FF North Ritter 


you get — 
ield throug 


literature 


internationale 


ltd 


REPRESENTING THE WRITER, PRODUCER & PUBLISHER 


@ Expand with the growing literary market. European publishers and producers are calling for new material 
Your new or previously published manuscripts will be presented to the most suitable book, magazine, or film 
market—whether it be New York, Hollywood, British Empire, Continental or Eastern Europe, or the Far East— 
and we will sell them. Our international representatives bring you coordinated world-wide sales. Terms: until 
first sale, we charge a reading fee of $1.00 per 1,000 words; $5.00 minimum on magazine material. Book, 


stage, film or TV play appraisal $10.00 


literature 
8820-A SUNSET BLVD. 


internationale Itd 


HOLLYWOOD 46, CALIFORNIA 


NOVEMBER, 1956 


29 


lic novels, religious books, translations, reprints. John 
J. McHale, Editor. 

Fleming H. Revell Co., 316 Third Ave., Westwood 
N. J. (30) Religious, but some books of a more gen 
eral nature including biographies, history, self-help 
Juvenile non-fiction. William R. Barbour 

St. Anthony's Guild Press, 508 Marshall! St., Patter- 
son 3, N. J. (10) Religious (O.F.M 

Schocken Books, Inc., 67 Park Ave., New York 16 
Non-fiction; special interest in Jewish subjects. Na 
hum N. Glatzer, Editor 

The Seabury Press, Havemeyer Place, Greenwich, 
Conn. (20) Religious material (Episcopal) for children 
and adults. Accepts MSS. of book length or pamphlet 
length. Usually royalty ccasionally outright pur 
chase. Leon McCauley, Mar 

Sheed and Ward, Inc., 840 Broadway, New York 
3. (35) Specializes in non-fiction for Catholic market 

concentration in theological writing. Publishes some 
fiction, verse, juveniles, for Catholic readers. MSS. t 
Department; Patricia Welch 


ger 


Ruth Reidy, Edit 

Juvenile Editor 
Zondervan Publishing House, 14/5 Lake Drive 

S. E., Grand Rapids 6, Mich. (70) Religious, novels 


textb k non-fictior juvenile fiction. T. A Bryant 


Specialized (Including Scientific 
and Technical) 


Academic Press, Inc., ||] Fifth Ave., New York 
11. (60) Scientific and technical 

Aero Publishers, Inc., 2162 Sunset Blvd., Los An 
geles 26, Calif. Aviation book nly 

All-Pets Books, Inc., P. O. Box 151, Fond du Lac 
Wis. Pamphlets and t 
vise pet owners and animal hobbyists. Assignment 
chiefly, but inquirie are welcome. Jay Gossett, Ed 
tor 

Arco Publishing Co., 480 Lexington Ave., New 
York 17. (30) How-to-do-it books, Civil Service, non 
fiction. Royalty or outright purchase. David Turner 

Barnes & Noble, Inc., 105 Fifth Ave., New York 


ks by experts qualified to ad 


3. (25) College Outline Series, digests of college sub 
jects; Everyday Handbook Series, factual books f 
the laymar sc} irly reprint llege textbooks 


John W. Barne 
M. Barrows & Co., Inmc., 425 Fourth Ave., New 


York 16. (15) Homemaking, gardening, cooking, dec 
rating, how-t crafts, sewing. John T. Lawrence 
Charles A. Bennett Co., Inc., 237 N. Monroe St 
Peoria 3, | 7) Textbook ind reference books on 
industrial education, home economic ort crafts: well 


illustrated books for tradesmen and craftsmen. Paul 
Van Winkle 

Chemical Publishing Co., Inc., 2] 2 Fifth Ave., New 
York 10 15) Chemical, technica and scientific 
books 

Comstock Publishing Associates, | 24 Roberts Place, 
Ithaca, N. Y. (8) Educational works on_ biological 
science; textbooks; non-fiction 

Cornell Maritime Press, Cambridge, Maryland. (5 
Marine non-fiction: technical and how-to-do books 
Felix M. Cornell. 

F. A. Davis Co., 1914-16 Cherry St., Philadelphia 
3. (10) Medical and nursing technical books. Fred 
erick C. Smith, M.D 

Denlinger’s, 1627 Pope Avenue, Richmond 1, Va 
(5) Specialists in books on dogs, cats, cage birds, and 
tropical fish. Wm. W. Denlinger, General Manager 


Frederick J. Drake & Co., 9 S. Clinton St., Chicago 


6. (6) Commercial art, mechanical, technical books 
practical books for home study and vocational train- 
ing; how-to-do-it book S. W. Drake 

Elsevier Press, Inc., Bank of the Southwest Bldg 
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Houston 2, Texas (10) Technical and scientific; 
especially chemistry, medicine, and physics 

Fairchild Publications, Book Division, 7 E. | 2th St 
New York 3. How-to books in all types of merchan 
dising. 

B. C. Forbes & Sons Publishing Co., Inc., 80 Fifth 
Ave., New York 11. (20-25) Business and financial 
non-fiction, textbooks, and technical books on invest 
ing. Malcolm S. Forbes. 

The Foundation Press, Inc., 268 Flatbush Ave. Ex 
tension, Brooklyn 1, N. Y. (10) Law and business. 

Froben Press, Inc., Binney Drive, Fort Pierce Beach 
Fla. Books in medicine and allied subjects. Ellen H 
Ringer 

Hillhouse Press, Box 1360, New Haven, Conn 
Books on science, medicine, only. Mark Keller 

Institute of Pacific Relations, | £. 54th St.. New 
York 22. (12) Specialized publishers of non-fiction 
books on Pacific and Far Eastern affairs. W. L. Hol 
land, Editor and Secretary-General; Mary F. Healy 
Associate Editor 

Interstate Printers & Publishers, Inc., N. 
son St., Danville, Ill. (10) Trade titles on wedding 
peaking. Technical and educational books in agri 
culture, physical education, special educatior ath 
letics. Russell L. Guin 

Carl W. Jones, 614 New York Life Bldg., Minne 
ypolis 2, Minn. Magic and conjuring. Carl W. Jone 

Judy Publishing Co., 3323 Michigan Blvd., Chicag 
16. (30) Dog books principally. Does not t MSS 
Query. Will Judy 

Lea & Febiger, 600 S. Washington Philadelphia 
6. (20) Textbooks; medical, dental, pharmaceutica 
nursing, veterinary science, agriculture, general scien 
tific books 

H. L. Lindquist Publications, 153 Waverly Place 
New York 14. Hobby books 

McKnight & McKnight Publishing Co., Blooming 
ton, Ill. (10) Industrial education, homemaking, craft 
and guidance books; text-t ks. W. D. Stephens 

Meredith Publishing Co., 1716 Locust St., De 
Moines, lowa. Books and pamphlets on home, rural 
and farm subjects. Outright purchase 

Military Service Publishing Co., Harrisburg, Pa 
5) Military textbooks and technical books. Royalties 
r outright purchase. Joseph B. Sweet 

Oceana Publications, 80 Fourth Ave., New York 3 
12) Law for the layman; how-to-do; non-fiction text 

rk Legal Almanac Series; Docket Serie Sole 
jistributors for New York University Law Center 
Press. Contact Executive Editor, Edwin S. Newman 

Popular Mechanics Press, 200 E. Ontario St., Chi 
cago 11. How-to-do-it books, 100-200 pages. N. F 
Guess 

John F. Rider Publisher, Inc., 480 Canal St., New 
York 13. (10) Radio and television textbooks and 
technical books. Preferred lengths, 40,000 to 80,000 
words. Royalty, possibly outright purchase. M 
Ginsberg 

Science Research Associates, 57 W. Grand Ave 
Chicago 10. Psychological tests; guidance and pr 
fessional books and materials; reading improvement 
materials; classroom texts; Life Adjustment, Junior 
Life Adjustment, and Better Living Booklets. 

Sentinel Book Publishers, Inc., 112 |9th St 
New York 3. Books on pets, arts, crafts, sports, edu 
cation, entertainment, hobbies, games. (18,000 word 
up.) Royalty; outright purchase. L. Sackman, Man 
aging Director 

Simmons-Boardman Books, Division of Simmons 
Boardman Publishing Corporation, 30 Church St 
New York 7. Trade, technical books on rail and 
marine transportation, carpentry, building, hobbies 
C. L. Combes 

Whiteside, Inc., 425 Fourth Ave., New York 16 
Books in the field of social welfare including social 
work, adult education, geriatrics, public service, com 
munity organization, recreation, guidance, and men- 
tal health 


AUTHOR & JOURNALIST 


John Wiley & Sons, Inc., 440 Fourth Ave., 

York 16. (110) Scientific, technical, and business 

books NEED WE 
The Williams & Wilkins Co., Mt. Royal and Guil 

ford Aves., Baltimore 2, Md. (75) Medical. Dick M 


Yo ore agent who 
ther 
+\¢ theor none 


Hoover 
The vile aang Inc., 8 Arlington St., Boston 16, Mas 
6) Books for writers. A. S. Burack 
Year Book Publishers, Inc., 200 E. Illinois St., Chi Broadway producers. 
ANALYSIS — CRITICISM — GUIDANCE 


cago 11. (25) Medical, 
REPRESENTATION 


Sf which were f 
Novels — Short Storics — Articles — Plavs 
Write for Television ond radio—Ploys read by 


Addison-Wesley Publishing Company, Inc., Read 
ing, Mass 12) College textbooks on all subjects. W 
H. Blaisdell. Query. 

Allyn and Bacon, Inc., 4) Mount Vernon St., Bos 
ton 8, Mass. (8) Elementary, secondary, college text 
t ks 


er 
h ¢ Ich Send self-addressed envelope or 
nian for booklet, "To the New Writer.” 


NEW YORK LITERARY AGENCY 


910 Riverside Drive New York 32, N. Y. 


American Book Company, 55 Fifth Ave., New York 
3. (20) School and college textbooks. Editor-in-Chief PROFESSIONAL TYPING 
Dr. Grant H. Brown; elementary, Walter M. Mason; BOOKS—STORIES—ARTICLES — FICTION—NON-FICTION 
high school, Dr. Leo Gans; college, Emmert W. Bates t t ervice. Mit ectior , arbor 
William C. Brown Co., 215 W. Ninth St., Dubuque “OF 
lowa. Textbooks from faculties of universities and $1. Please add postage and exchange. 
leges only EUGENIA H. BROOK 
Publishing Co., 426 St., Minneap 1241 Boulder Crest Atlanta 16, Ga. 
15, Minn. (8) Mimeoprint and phc offset pub 
her College textbooks and labc 


Catholic Education Press, Catholic University of 4. 
Follett Publishing Co., 1010 W. Washington Blvd rev 
Chicag 7. (20) Textbooks for elementary grades IESIFE 
sometimes outright purchase. Linton J. Keit CIRENCESTER LITERARY AGENCY 
Ginn and Company, Statler Office Bldg., Boston 17 South Post Office Niacara Falls, Ontario, Canada ' ~ 
Mass. (25) Textbooks for schools and colleges. F. A. 
Rice, President; J. B. Palmer. Edit 1-Chief 
Globe Book Co., Inc., 175 Fifth Ave.. New York T Oo A U T Fan Oo R S 
10. (10) Texts for elementary, high school, and col 
lege use. S. M. Polter seeking a 
te titled To the Author in : 


Publishing Division, McGraw-Hill Book Co., of Publisher 
Inc., 330 W. 42nd St., New York 36. (60) Commer ind d : k ‘ e done r hundred 


education textbooks. Royalties, outright purchase a 


Write today for Booklct BB. It's free. 
VANTAGE PRESS, i120 W. 31st Street, New York 1, N.Y 


D. C. Heath & Co., 285 Columbus Ave., Boston 16 
Ma 50) Textbooks for schools, college Marvin 
B. Perry GHOST WRITING 


International Textbook Co., Scranton 9 


textt k in engineering accounting, indus 


irts. fine art 


Publishing Co., Inc., |roquois Bldg., Syra as 
ise 2, N. Y. Textbooks, workt ks, teaching device WILL LOZIER 
Royaltie utright purchase. John V. D. South 134-25 Cherry Avenue, Flushing 55, N. Y 


BOOK and PUBLICATION PRINTERS 


now enables us t print your ¢ Ind ft 


economical ‘‘gang production method 
at lowest possible cost. Compare our prices. We print 
tomatic presses from new type set on modern linotype machine 


Prices are per page — POSTPAID in the U.S.A. — 


n a good grade f wt 


eight page: 


312 x 6 size—up to 175 words per page 500 — $2.75 000—$3.40 2, > 5.05 
6x9 ze—up to 400 words per page 4.25 4.85 80 


800 w 


Other sizes and quantities at proportionately low prices. All jobs 


up t rds per page 


f 16 or more page ire folded, stapled 


ind trimmed into completed books—12 pages or less shipped flat. Good service workn hip guar 
anteed. Proofs furnished. Special cover stock available at slight extra cost. Above f ude d 


any point in the United States. Order direct from this ad or write for free catalog 


ADAMS PRINTERS, Dept. AJ-11 2°, West Weshinaton Street 


Chicago 2, Illinois 


livery t 


NovEMBER. 1956 
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Let's not kid ourselves 


PUBLICITY PAYS 


In the competitive fields you cannot afford to do with 
out it Low cost, wide scope. Authors and book pro 
notions a specialty, Monthly budget, if desired. Write 
full details for free consultation. 

N. MARGRET SEVETSON 
810 West 26th Street Cheyenne, Wyoming 


Manuscript Typist 
Neat, accurate, prompt 
55c per 1,000 words 
Poetry Ic per line 
| free carbon, minor corrections made 
ALICE H. BARON 


2305 Market Street Salem, Oregon 


ARTICLES AND STORIES WANTED 


Manuscripts edited and marketed 
No course of study but lots of personal help and guidance 
Write for FREE copy of “Article Writing 
for Beginners 
L. TURNER LITERARY SERVICES 


10 Redwood Ave., Toronto 8, Ont., Canada 


BOOK MANUSCRIPTS 


CONSIDERED 


her who offers authors e 
nal distribution, and bea 


ly publ lication 
fully designed 


by cooperative pt 
higher royalty, 
books. All subjects omed. Write, or send r MS directly 


GREENWICH "BOOK PUBLISHERS, INC. 
Atten. MR. TAYLOR 489 FIFTH AVE 
NEW YORK 17, N.Y 


EASIEST WAY TO MAKE $1 TO $10 DAILY 
WRITING FILLERS 

Will Heideman’s New 1957 Revised Course & Markets 
No long training or professional style and plotting technique 
needed. Shows how to write humor, juvenile stories, house- 
hold tips, rewrites, etc. Complete with samples. 150 markets 
also month of help to 1500 words of fillers if you order now 
rg fiction courses and help available. Only $1.00 post- 

Order today 


paid 
P. 0. Box 107 A WILL HEIDEMAN fern park, Flo. 


YOU CAN MAKE EXTRA MONEY WRITING! 


You can produce fillers, trade journal articles, photo-stories 
feature articles, news items, and material for the outdoor 
action magazines with our help and so get fast checks and 
bylines. Send for free 3,000 word illustrated folder and learn 
how to ‘write to sell Our money-back guarantee protects 
you 

THE NON-FICTION PRESS 


Dept. R, Box 1008 Glendale, Calif. 


GHOST WRITING 


| do ghost writing on all subjects: books, folios, 
articles, speeches, editorials. | also do typing, re- 
writing, and revision of manuscripts. 


John Doran 
189 Prospect Avenue Buffalo 1, New York 


TO AUTHORS OF BOOKS 
published on a COOPERATIVE BASIS, we 
have a plan for the additional promotion 
and distribution of your book WITHOUT 
COST TO YOU. 

\f interested, write for details te 
SERVICE 
7 E. 42, N. Y. el. MU 7-5159 


Richard D. Irwin, Inc., 1818 Ridge Road, Home- 
wood, Ill. (30) College textbooks in economics and 
business; books for industry. Richard D. Irwin 

Laidlaw Brothers, Thatcher and Madison, River 
Forest, Ill. Elementary and secondary school text- 
books. Herbert L. McClure, Editor. Letters concerning 
manuscripts should be addressed to John Laidlaw 

The C. V. Mosby Co., 3207 Washington Blvd., St. 
Louis 3. (40) Medical, dental, nurses’, and college 
texts 

Noble & Noble, Publishers, Inc., 67 Irving Pl, New 
York 3. Basic textbooks for elementary schools. Un- 

licited MSS. seldom accepted. J. Kendrick Noble 

Odyssey Press, 55 Fifth Ave., New York 3. Text- 
books, mainly college. Russell G. Booth 

Oxford Book Co., Inc., 222 Fourth Ave.. New York 
3. (10) High school basal textbooks, visual aids, con 
jensed texts, review books, outline texts, workbook 
>ducational devices. M. H. Kessel 

Benj. H. Sanborn & Co., 5559 Northwest Highway 
Chicago 30. (10) Elementary and secondary textbooks 
Charles F. Doty, Trevor K. Serviss 

W. B. Saunders Co., W. Washington Sq., Philadel 
hia 5, Pa. (50) Textbooks: medicine, surgery, vet 
erinary, dentistry, nursing, college sciences, physical 
education. John L. Dusseau 

Silver Burdett Company, 45 7th St.. New York 
3. (10) High school and elementary textbooks; sup 
plementary books, primarily informational; short stor 
ies for elementary readers. Earl E. Welch 

The University Publishing Company, || 26 Que St 
Lincoln 1, Neb. Elementary and secondary textbooks 
only. Mrs. Magdelene Craft Radke 

Webster Publishing Co., 1808 Washington Ave 
St. Louis 3, Mo. (8) Elementary and secondary text 
books. Robert Rahtz. 

World Book Company, 313 Park Hill Ave., Yonk 
ers, N. Y. (9) Elementary, high school, and college 
textbooks and standard test: 


University Presses 
The Antioch Press, Yellow Springs, Ohio. (10) Text 


books, translations, essays, non-fiction. Americana 
Query Freeman Champney 

Carnegie Press, Carnegie Institute of Technology 
Pittsburgh, Pa. (4) Non-fiction. Stanley R. March. 

Catholic University of America Press, 620 Michigan 
Ave., N. E. Washington 17, DC. (8) Query Rev 
James A. Magner 

Columbia University Press, 2960 Broadway, New 
York 27. (100) Non-fiction, reference books, history 
economics, science, politics, sociology, education, re 
ligious; textbooks, translations. Charles G. Proffitt 

Cornell University Press, 124 Roberts Place. Ithaca 
N. Y. (25) Non-fiction, textbooks, technical books 
translations 

Dartmouth Publications, Boker Library. Hanover 
N. H. Specialized publishers of Dartmouth College 
Ind regional history 

Duke University Press, Box 6697, College Statior 
Durham, N. C. (11) Scholarly works 

Harvard meager Press, 79 Garden St.. Cam 
bridge 38, Ma (100) Scholarly books, non-fiction in 
all fields 

Indiana University Press, Bloomington, Ind. (20 
Non-fiction, both scholarly and general interest trade 
books. Bernard B. Perry 

lowa State College Press, Ames, |a. (15) Non-fic 
tion, textbooks, reference books in science, agricul 
ture, engineering, veterinary medicine, home econom 
ics, and books of regional nature about lowa and 
Middle West. Marshall Townsend 

Johns Hopkins Press, Gilman Hall, Homewood, Bal 
timore 18, Md. (20) Non-fiction; scientific, history, 
practical science, political economy, medicine, general 
books. Harold E. Ingle, Director, John H. Kyle, Editor 

Louisiana State University Press, Baton Rouge 3, 
La. (10) Non-fiction, scholarly books, biographies, 


AUTHOR JOURNALIGE 


= 


journals and diaries, particularly relating to Southern 
history. D. R. Ellegood, Director. 

New York University Press, 32 Washington Place, 
New York 3. (15) Non-fiction in the fields of litera- 
ture, public affairs, science, medicine, law, and the 
arts. Fillmore Hyde, Executive Director; Allan Angoff, 
Editor. 

Rutgers University Press, New Brunswick, N. J. (20) 
Non-fiction, especially in humanities, American and 
New Jersey history, agriculture, and belles lettres 
William Sloane. 

Southern Methodist University Press, Dallas 5, Tex 


(9) Non-fiction. Allen Maxwell. Query 
Stanford University Press, Stanford, Calif. (35 
Scholarly works; all types except fiction, verse, plays 


Leon E. Seltzer, Director. 

Syracuse University Press, 920 Irving Ave., Syra 
cuse 10, N. Y. (7) Non-fiction, technical, scholarly 

University of California Press, Berkeley 4, Calif 
(60) Non-fiction, scholarly or for general audience; 
translations. August Fruge 

University of Chicago Press, 5750 Ellis Avenue 


Chicago 37 60) Non-fiction, textbooks religious 
medical. Roger W. Shugg, Director; Rollin D. Hem 
ens, Alexander J. Morin, Editors 
University of Florida Press, Stadium Bldg. Gaines 
ville, Fla. (15) Non-fiction. Lewis F. Haines 
University of Georgia Press, Athens, Ga. (10) Non 
fiction, scholarly works. Ralph H. Stephens 
University of Illinois Press, Urbana, III. (15) Scho! 


arly non-fiction of specialized and general interest 

University of Kansas Press, Journalism Bldg, Law 
rence, Kansas. (10) Non-fiction, works of scholarship 
Clyde K. Hyder 

University of Kentucky Press, Room 72, McVey 
Hall, Lexington, Ky. (7) Significant scholarly works 
especially those dealing with the South and the 
Ohio Valley. Bruce F. Denbo, Director 

The University of Michigan Press, 
Mich. (25) Non-fiction. 

University of Minnesota Press, |0 Nicholson Hal! 
Minneapolis 14, Minn. (30) Non-fiction, all types 
Helen Clapesattle, Director 

University of Nebraska Press, Administration An 
Lincoln 8, Neb. (10) Non-fiction, scholarly 
and regional books. Emily Schossberger 

University of New Mexico Press, Albuquerque, N 
M. (15) Books in scholarly fields, and on Southwest 
ern subjects 

University of Notre Dame Press, Notre Dame, Ind 


Ann 


Arbor 


nex ] 


Scholarly books and monographs on any subject; re 
ligious books (Catholic) of a scholarly nature. John 
Defant, Director 

University of Oklahoma Press, Norman, Okla (25 
Scholarly non-fiction in all fields; Western Americana 
history, literary criticism, musicology, biography, tech 


nical subjects. Savoie Lottinville 

University of Pennsylvania Press, 3436 Walnut St 
Philadelphia 4, Pa 10) Non-fiction, scholarly and 
general. Thomas Yoseloff, Director 

University of Pittsburgh Press, 3309 Cathedral of 
Learning, Pittsburgh 13, Pa. (6) Non-fiction; regional 
history a specialty. Mrs. Agnes L. Starrett 

University of South Carolina Press, Columbia, SC 
10) Non-fiction. Query. 

University of Washington Press, Seattle 5 
(10) Scholarly works. W. M. Read 

University of Wisconsin Press, 430 Sterling Court, 
Madison 6, Wis. (10) Non-fiction. Thompson Webb, 
Jr 


Wash 


Vanderbilt University Press, Nashville 5, Tenn. (6) 


Non-fiction; religious, translations. Does not invite 
submissions. H. C. Nixon 
Wayne State University Press, Detroit 2, Mich. 


(6) Scholarly works and other books appropriate for 
university publishing. Dr. Harold A. Basilius, Director 

Yale University Press, 143 Elm St., New Haven 7, 
Conn. (40) Non-fiction. Yale Series of Younger Poets 
Eugene Davidson 
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sSATISFIED WITH YOUR SALES SO FAR?} 


‘ 
s If not why not try us? Our friendly, personal serv-§ 
yice will help you as it has helped others. One of @ 
sour book sales to the Macmillan Co. became ag 


gbest seller 


>We need your stories, articles and novels to meet$ 
‘ Publishers’ demands. 


‘ 
Fees: $3 for short scripts to 3,000 words; $10 for 
novels to 70,000 words. Commission 10 Xo. Re- 
>turn postage required with manuscripts 


MANUSCRIPT BUREAU 
154 Nassau St. New York 38, N. Y.§ 


FRIENDLY, EXPERT HELP 


What every writer need 25 ears satisfactory service 
worldwide clientele Modern m ‘eth ods Editing, revising 
rewriting, ghosting nstructior books, storie speeches 
articles, poems, fiction, non-fiction, text books. Each prof 


erly typed when ready. Free carbon on white pape 
to $1.75 a thousand word average. Minimum $6.5C 


IRMA A. GWIN-BUCHANAN 


(San Francisco 1918 to 1943 
2140 Empire St., Stockton 5, California 


RIGHT WORDS WRITE 


Make your plots pay! Many I've helped have sold to 

Movies one TV Over I§ f ting experience 

inside Hollywood Studios COMPLE riting help, or 

Ghosting, on Novels, Storie Screen, TV, and Stage Plays 
Write me your problem for free reply 


JESSICA FOX MAY 
5602 Fernwood Avenue 


Phone 
HOllywood 2-5448 Hollywood 28, Calif. 


Writing for the Juveniles 


S easy nstructive, pleasant and profitable. The largest 
market open to inexper enced writers—and the only 
where you can EARN WHILE YC LEARN! My spe 

ourse of nstruction n WR i NG FO THE JUVER 
MAGAZINES plainly teaches how to write for this wide-open 
market Send for terms and descr folder 


WILLIAM C. DERRY 


40 Rock Avenue East Lynn, Mass. 


TO AUTHORS 


seeking a 


Send for our free, illustrated booklet titled To the Author “= 
rear of a Publisher. It tells how we can I 
di ir book a we ave jone 


It’s fr 
VANTAGE PRESS, “120 w. 31st Street, aia York 1, N. Y. 
In California: 6253 Holly adsB . Hollywoo d 28 


INDIA PALME 


1219 Jefferson Bivd., 


Box 77067, Los Angeles 7, California 


Writer of long experience offers help to Short Story 
writers. My fee: $1 per 1,000 words. Min. $3 per 
ms. A stamped self-addressed envelope, please 


CASH FOR FILLERS 
“PEN MONEY” lists over 400 paying markets 
for fillers, brief items, and ‘‘shorticles’’ of all 
types, besides presenting instructive articles on 
how to write salable filler material. Published 
twice yearly. Send 50c for sample copy. 

A. D. FREESE & SONS 

Box A, Upland, Ind. 
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More Little Magazines n communications. Poetry of specialized character 


No fiction. Experimental: high standard Payment 
3 
Here are data on litthe magazines received atten at varying rates. Pub 
the October Author & Journalist went to press Folio, Department of English, Indiana University, 
The Carolina Quarterly, Box 1117, Chapel Hill, Bloomington, Ind. (3 times a yr.-35) Stanley Cooper 
N.C. (3 times a yr.-50) Marcelline Krafchick, Edi man, Editor. Short stories of any reasonable length 
tor. Fiction of intrinsic literary worth to 5,000 words Poetry—quality the only guide. Some criticism on 
Poetry: favors short lyric poems though there are no literature and the drama. Conservative—but qual- 
limitations as to length; translations; no polemical ity is all that counts 
or didactic poetry. Articles, criticism, etc., to 5,000 Listen, 253 Rull Road, Hessle, East Yorkshire, 
words. High conservative standards. Varying rates England. George Hartley, Editor Q-50) All types, 
for exceptional work. Pub. Prizes all lengths of poetry, but a very high standard re 
Explorations, University of Toront Toronto 5 quired. Criticism irticles, and reviews dealing with 
Onct., Canada 3times a yr.—$1) Edmund Car poetry. No fiction. 
penter, Editor. Articles to 5,000 words, principally Meanjin: A Quarterly Journal of Literature, Art, 
Discussion, University of Melbourne, Carlton, W. 3 
MANUSCRIPT ENVELOPES Victoria, Australia. (Q-$1.25) C. B. Christeson, Ed 
300d quality Kraft with gummed flaps. Writers have bought tr. Nor mmercial fiction to 10,000 words. Qual 
these from me for year ity poetry Full-len 3th iterary ind art riticism 
25 9x12 and 25 95x12! $1.50 4 cat 
32 6x9 and 32 6%x9'/2 1.25 Line drawing Policy, experimental, advance guard 
Add 75c postage cn ¢ ve grou non nformist. Payment. Put 
Excess will be + 
100 52x82 notehead and elopes Overland, Box 982, Me 
printed in three lines Prepaid 1.50 tralia ) urray-omitt Editor Fictior poetry 
LEE E. GOOCH non-fictior Irt work N trict canor but mate 
Box 202-AJ Hernando, Miss. ni t 
Writers Supplies Since ‘35 4 ae 
temper democrat bias Australian Payment by 
lrrangement Pub. 
WHO OWNS THE BOOKS South Atlantic Quarterly Box 6697, College St 
tion, Durham, N. C Q-75) W. T. Laprade and 
YOU PAID TO HAVE PRODUCED? WB. Hamilt Edit A 
mi r Cail r ic Verse AAT 
Publishers’ Weekly says you should, and so do we! Send for ticle 2 500-5.000 words on current affair history 
our free folder outlining a iow cost publishing service : ee ee ratur Cor t pol tk 
jh literary standards. $2 a printed page. Pu 
WILLIAM-FREDERICK PRESS 
ADS llege hrar. e 
313 West 35th Street New York 1, N. Y. The Step Ladder, Kn ; C hg Library, Ga 
burg, | QO-50) Benjamin B. Richard Editor. Fic 
tion and article f all types to 2,000 words. Poetry 
f all type High standard nservative and crit 
GAMBLE A BUCK? 
oF O B 30 Sydr € W 
That's ail it takes to learn about writing comic book 21st Century, 
stories. My 15,000 word booklet, FUNDAMENTALS OF Austra Farry Hooton, Editor tories 
COMIC SCRIPT WRITING, tells you how. No drawing 3,000 word howing man mastery ver inanimate 
experience needed. Send your dollar to notur Brief free verse in vernact r vein Satire 
EARLE C. BERGMAN n psychology; articles promoting technical as against 
1255 North Gordon St. psychological concerns. Art: experimental (preferably 
Hollywood 38, Calif. p 


MANUSCRIPT TYPING 


50c Per Thousand Words reative and affirmative—not merely religious, length 

Work Guaranteed to be Accurate and Neat to 2UU lines, but shorter preferred. Reviews of poetry 

Price includes: Minor corrections; one carbon copy : t 
if desired. Also, extra first and last sheets the creative spirit. Payment by arrangement 

23 Years Typing Experience The Western Review, State University of lowa 

HELEN M. MYERS lowa City lowa 0-50) Ray B. West Jr Editor 

121 S. Potomac St. Waynesboro, Pa. try, non-fiction: no itions except 

yu ty tandards Pr ¢ 1 paq poetry 

$6 a page. Put 

Whetstone, A Literary Quarterly, 6039 N Cama 

st, Philadelphia 41, Pa. (Q-50) Jack Lindeman and 

Edgar H. Schuster, Editors. All types of fiction 2.500 

To Be Set To Music 3,000 words. No restriction as to type or length 

Send one or more of your best poems today f poetry and light verse provided quality is high 

for FREE EXAMINATION, Any Subject. Articles and criticism 2,500-3,000 words; reviews 

Immediate Consideration. sy 500 words Both conservative and experimental 


Phonograph Records Made 
Crown Music Co., 1476-P Broadway, N. Y. 36 ular when combined with quality 


High standard 


FREE! FREE! FREE! Analysis of a THIS WEEK SHORT-SHORT by Robert Oberfirst 


THIS WEEK with a circulation of about 10,000,000 publishes the best short-shorts obtainable and pays the 
highest rates. This booklet shows what makes a This Week short-short tick. Stewart Beach, Fiction Editor 
of THIS WEEK, writes me regarding this booklet: ‘’l read with a great deal of interest your analysis of a 
This Week short-short and | thought it was just right. | felt it was something of a classic “It will be 
mailed free to all writers seriously interested in writing Short-short fiction 


ROBERT OBERFIRST, Literary Agent, P.O. Box 539, Ocean City, New Jersey 


AUTHOR & JOURNALIS! 


— 
We Offer, 7 


ADEAS offers you an inexpensive opportunity to ad 
vertise your miscellaneous wants and wares. Rate: 9c 
a word, first insertion; 8c a word, subsequent consecu- 
tive insertions of the Adea without change; no agency 
commission allowed. A checking copy of the maga- 
zine, 10c extra. Copy and remittance must reach us 
by the 28th of the second month preceding insertion. 
Critics, courses, agents, typists, may use display adver- 
tising only. AUTHOR & JOURNALIST, 1313 Nationa! 
Bank of Topeka Bldg., Topeka, Kans. 


BOOKS, MAGAZINES, NEWSPAPERS 


“HOW | WRITE AND SELL Cartoon Gags to the Trade 
Journals.” Ltd. Edition. Order now—send 25¢ to 
Craggs, Drawer J, 25 McMillan Ave., West Hill, Ont., 
Canada. 


HOMEY VERSES, ‘‘The Teakettle Sings in the Kitchen,” by 
Susan Scott. $1.00. Route 1, Box 772, Salem, Oregon. 


CLIPPINGS FOR SALE. A Hobby-Clipping Library of over 47 
years’ accumulation on almost every conceivable subject. 
May be purchased by topics. Ellen Keener Teter, 315 La- 
fayette Ave., Palmerton, Penna. 


FOOL-PROOF HANDBOOK of English. Every writing problem 
explained and illustrated. $1.00. Marjorie Davidson, Lacey- 
ville, Penna. 


WRITE SHORT-SHORT STORIES that Sell! Special folio shows 
how, with list of best markets—by Heideman—25c post- 
paid. F. Peacock, R. 1, Hickory Ridge, Arkansas. 


GOLD-IN GUIDE—beginning writer's priceless primer. Answers 
“How Do | Begin?’ F. M. Bernier, 296 Bedford St., Lex- 
ington 73, Mass. 


RHYTHM IN WRITING—An analysis of writing principles 
never before presented to students. $1.00. R. N. Risser, 
30 W. Bayaud Ave., Denver, Colo. 


“DEVIL’S TEN COMMANDMENTS” stolen out of Hell by 
escaped Siincr from Hades, how he did it; new, senational, 
exciting. $1.00 copy. Action Publishers, Box 215, Cin- 
cinnati 6 D, Ohio. 


MARKETS 


INFORMATIO?N ¢ DE tor curtoonists and gagwriters. Full 
of new cartoon markets, tips, hints, cartoon and gagwriting 
lessons and cartoon news. Send 10¢ for trial copy. Infor- 
mation Guide, 2776 Californie Court, Lincoln, Nebr. 


MARKET LISTS! Back numbers of AUTHOR & JOURNALIST 
listing various types of markets for manuscripts are avail- 
able, cs long as they last, at 25¢ each postpaid. February, 
1956 (Juvenile Magazines). March, 1956 (Filler Markets). 
April, 1956 (Poetry, Including Light Verse). May, 1956 
Short-Short Stories). June, 1956 (Travel, Farm Magazines). 
July, 1956 (Handy Market List), August, 1956 (Syndicates, 
Greeting Cards, Plays). September, 1956 (Specialized 
Magozines). October, 1956 (Little Magazines, Religious 
Magazines). Send 25¢ each (coin or stamps) to AUTHOR 
& JOURNALIST, 1313 National Bank of Topeka Bldg., 
Topeka, Kansas 


OPPORTUNITIES 


£50 to $100 MONTHLY deposited in your mailbox from your 
book, articles. Tells how to mail order your work properly 
£2.95. Satisfaction guarcnized. Snow, 2016 Buena Vista, 
Burbonk, Cal fornia. 


HUMAN’S GREATEST DISCOVERY. Both scxes to qualify for 
the most honorable, beneficial and profitable life profcs- 
sion pocsible of humans. Qualify in a few days, not years, 
and be assured of a lifetime income. No investment to 
start in own room or home Free details Specialist, 
2970A Elm Road, N. E., Warren, Ohio. 


NEARLY 3000 CHARACTER TRAITS, 10 charts, wheel, list 
of emotions, etc., in SCB Characterization Kit. YOU can 
create thousands of realistic, lifelike characters that sell 
today’s storics. FREE calendar reckoner. Complete Kit $2 
FREE information. Blois, 576 Riverdale, Richmond-Van- 
couver, BC, Canado. 


EARN MONEY WRITING Features and fillers. Send for par- 
ticulars. Ralph Underhill, Beebe, Arkansas. 
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SERVICES 


EDDIE GAY’S GAG SERVICE. Original Material Only 100 
sags for $1 on each of the following subjects: Outer 
Space, Cost of Living, Nighiclub, Racctrack, Miami, and 
Winter. Eddie Gay, 242 West 72nd St., New York 23, N.Y. 


WANT TO WRITE PROFESSIONALLY ond thereby scli as 
quickly as possible? Find answer my ad, this magazine, 
page 25. NATALIE NEWELL, Ghostwriter. 


REESE CARTOON SERVICE, ‘toons drawn to your gags, fast 
worker. $1.00 cach. S. N. Reese, Box 900, 69-652, Jeffer- 
son City, Me. 


LEARN TYPEWRITTEN SHORTHAND! Details: 30c—(Re- 
fundable). Dictographia, 6196 Walnut, Omaha 6, Nebr. 


ABC SHORTHAND IN ONE WEEK $2.00.) Returnoble 
Zinmon. 215 A West 91, New York 24, N. Y. 


PHOTOGRAPHS FOR WRITERS. Reasonable. Paul's Photos, 
3702 Lakewood Ave., Chicago 13. 


YOUR STORIES adapted for television. See Will Lozier’s ad, 
Page 31. 


ERSONALS 


WRITERS: Correspondence invited. OBJECT: Round Robin. 
Reply stamp requested. Chanel M ghan, 236 Columbi 
Place, Los Angeles 26, California. 


FOR SALE: William Hogarth prints. World Art Service, 5857 
Second Bivd., Detroit 2, Michigan. 


SOCIAL @ 


, Correspondence Club 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted on a high 
to help lonely, refined, marriageable men andwomen 
ind compatible friends. Discreet, confidential service... 
Vast nationwide membership. Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville. Florids 


STATEMENT REQUIRED BY THE ACT OF AUGUST 24, 1912, 
AS AMENDED BY THE ACTS OF MARCH 3, 1933, AND 
JULY 2, 1946 (Title 39, United States Code, Section 233 
SHOWING THE OWNERSHIP, MANAGEMENT, AND CIR- 
CULATION OF Author & Journalist published monthly at 
ulder, Colorad October 1, 1956. (Offices at 1313 Na 
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Marley Cole tells why he chose VANTAGE PRESS 
to publish his first book which 
became a coast-to-coast best seller 


“Vantage delivered the goods!’ says Mr. Cole 


One of the largest and oldest publishing houses worked 
with me on my book, Jehovah's Witnesses, until the job was 
finished. After a long delay, they decided it was not for 
them. Then followed a paintul period of trying one house 
after another, with no success. 


Marley Cole | 


“Finally I approached Vantage P) They saw in the book 


10 weeks on id 
a challenging subject that could 


] ] 
best-seller lists! what nobody else could s 


| take the public by surprise and capture a large, unsuspected | 
Marley Cole’s book, Je | audience. I studied Vantage’s distribution and promotion 
hovah’s Witnesses The 
New World Society, was 
on best-seller lists for ten | 


facilities. They invited leas 


some of mv own | 


weeks, in periodicals such 
as The New York Times, 
New York Herald-Trib 
une, Publishers’ Weekly, 
Retail Bookseller, Los An 
geles Times, Philadelphia 
Inquirer, Cleveland Plain 
Dealer, Milwaukee Jour- 
nal, Atlanta Journal, and 
many others. 


Are YOU looking for a Publisher? 
Send for our Free, 24-page booklet 


Take a friendly suggestion from Marley Send for our free, 24-page brochur 


Cole and learn about the successful pub- which tells how we can publish, promote 
lishing program of Vantage Press, one of ind distribute your book, as we have 
America’s Leading Cooperative Publishers, done for hundreds of others. Ask for 
and tenth largest publisher in the nation Booklet BB 


“One big question in my mind was: if this book should go 
over big, could Vantage deliver the goods; They certainly 
did! ‘The book sold 85,000 copies in the first ten weeks, and 
lehovah's Witnesses landed on best-seller lists all over thi 
country. Foreign editions, also arranged by Vantage, are 
coming out in England, Germany, France, and other coun 
tries. Vantage came through splendidly.” 


Total sales to date almost 100,000 Copies! 


VANTAGE PRESS, INC. 


One of America’s Leading Cooperative Publishers 


120 West 31 Street . 
ON THE WEST COAST 
6253 Hollywood Blvd. 
Hollywood 28, Calil. 


New York 1, N. Y. 
IN WASHINGTON 
1010 Vermont Ave., N.W. 
Washington 5, D.C. 
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